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WELCOME

A t the time of writing companies are busy setting targets and 
budgets for the calendar year ahead.

In this world of globalisation, we take a look at the 
long, proud history of one of Germany’s finest automotive 

manufacturers Mercedes, a company set for a strong finish to 2018, 
with the launch of a number of new models.

Budapest International has also set itself the goal to operate efficiently 
and profitably on a sustainable basis. Finally, the airport company aims 
to strengthen its already strong global position in the private airport 
market and to identify further opportunities. With the help of active and 
fast business growth, the motivated management team will strengthen 
the position of the airport in the face of growing competition.

Munich Airport is about to embark on a unique, future-focused 
project. Under the name LabCampus, the airport will develop an 
interdisciplinary idea and innovation center on the airport campus. 
The visionary project will foster cooperation between companies and 
industries by bringing together leading experts, companies – from 
start-ups to global players, creative minds and investors – at the heart 
of a thriving transportation hub with links to over 260 destinations 
worldwide and plenty of room for real estate development. There are 
150,000 people at Munich Airport every day: passengers, employees and 
visitors who are potential customers, business partners and visitors for 
LabCampus. Nowhere else will you find better connectivity to customers 
and partners.

Valamar Riviera is the leading Croatian tourism company and one 
of the leading tourism groups in Croatia. Valamar Riviera is a large 
tourism investor with more than EUR 440 million invested in its 
portfolio over the last 13 years (including acquisitions). It owns two 
brands: Valamar Hotels and Resorts and Camping Adriatic by Valamar. 
Valamar owns and operates 30 hotels and resorts and 15 camping 
resorts (total 21,000 keys or 56,000 beds) in five attractive destinations 
along the Adriatic coast – from Istria and the islands of Krk and Rab to 
Dubrovnik. Valamar represents roughly 12% of the hospitality market 
share in Croatia by capacity.

With our regular news round-up and our quarterly look at the latest 
Aviation news, we hope that you will enjoy this latest issue of Industry 
Europe magazine.

Yours sincerely,
The Industry Europe Editorial Team

Industry EU Issue 100

On behalf of the whole team at Industry Europe magazine we 
would like to extend a warm welcome to issue 101.
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“Combining 
BP’s and 
Charge-

master’s 
complementary 

expertise, 
experience 

and assets is 
an important 
step towards 
offering fast 

and ultra-fast 
charging at BP 

sites across  
the UK” 

“The key 
is fighting 
pollution 
without 
loading 

extra costs 
on industry 
and staying 
competitive 

while 
promoting 
things like 

electro-
mobility and 
encouraging 
the multiple 
technologies 

that it is likely 
will be needed 
to fill the gap 

left behind 
fossil fuels”

Greening European 
transport

Electro-mobility is slowly gaining 
market share for passenger cars, but 
the EU economy, for which transport 
is a critical sector contributing to 
growth and jobs, will need multiple 
technologies for decades to come, 
experts at the European Business 
Summit in Brussels told summit 
organiser Euronews.

Citizens, industries and businesses 
expect a cost-effective transport 
system which allows them to sustain 
the competitiveness of the EU. At the 
same time, long-term global climate 
objectives, continued urban air quality 
concerns and technological challenges 
faced by various transport sectors to 
develop alternative energy options 
have to be addressed.

There is also the risk of becoming 
import-dependent on raw materials 
like crude lithium and cobalt, 
necessary to produce car batteries 
on a large scale. Whilst the passenger 
car segment can benefit from 
positive developments in alternative 
technologies such as electrification, 
the limitations or absence of 
technologically viable alternatives to 
liquid fuels in aviation, marine and 
heavy-duty road transport raise the 
question about an affordable and 
sustainable low-carbon trajectory for 
the sector as a whole.

The initial take-off of electric 
passenger vehicles so far has been 
on the basis of the relatively small 
innovation group, people who are 
enthusiastic about electric cars. But in 
order to be economically successful, 
there must be a much stronger and 

broader demand among consumers, 
people who think that electric cars 
make a lot of sense. If the market, the 
providers, see an economically viable 
business model in the production of 
electric cars, the sector might thrive.

The key is fighting pollution without 
loading extra costs on industry and 
staying competitive while promoting 
things like electro-mobility and 
encouraging the multiple technologies 
that it is likely will be needed to fill the 
gap left behind fossil fuels. These are 
major European challenges.

Transitioning to a carbon-free 
economy will also need secured 
resources via trade deals, which 
Europe will be competing against 
others to secure.

“In our car fleet the turnover, 
five to ten years, is probably the 
length that we are seeing typically 
cars used. In heavy-goods vehicles, 
buses, we see them lasting longer. So 
the question is how quickly do you 
replace things, and I think we will see 
replacements starting very actively in 
the early 2020s in all fleets,” says the 
Executive Director of Britain’s National 

BP will buy  
UK’s largest EV 
charging company

British oil giant BP sets to acquire the 
UK’s largest electric vehicle charging 
company, the latest in a string of 
acquisitions by major oil companies 
in the growing market for greener 
transport. 

The international giant 
entered into an agreement to buy 
Chargemaster, which has 6,500 
charging points across the UK. It didn’t 
disclose terms of the deal, but BP 
has previously said it plans to spend 
about $500 million a year on clean 
energy.

“Combining BP’s and 
Chargemaster’s complementary 
expertise, experience and assets is 
an important step towards offering 
fast and ultra-fast charging at BP sites 
across the UK,” said Tufan Erginbilgic, 
chief executive, BP downstream. “And 
to BP becoming the leading provider 
of energy to low carbon vehicles, on 
the road or at home.”

Integrated oil companies are 
confronted with rising pressure from 
both investors and activists to prepare 
for a future with a demand fossil fuel 

Grid Group, Nicola Shaw.
Replacing Europe’s pool of internal 

combustion vehicles will take time, 
and careful thought will be needed if 
new technologies are not to end up 
being as costly and polluting as the 
old ones.

“There is no such thing as a zero-
emissons car, you know. We are 
producing emissions across the whole 
life cycle, so in material extraction, in 
manufacturing, in assembly and then 
in use. We got to be careful that we 
don’t transfer emissions from one of 
those parts to another and end up 
really making no difference,” says the 
Chief Technology Officer at Ricardo, a 
British engineering and environmental 
consultancy, Neville Jackson.

Decades of work will be needed to 
replace all private and public forms of 
transport, and while moving to private 
electric cars is already taking place 
ona small scale, changing fuels for 
aviation, marine and heavy-duty road 
transport use is more problematic.

Ananth Krishnan is the Chief 
Technology Officer for India’s Tata 
Consultancy Services.

“There has to be a thought on 
what is the risk element. We all 
understand that we want to do good 
for the planet, that is the overarching 
risk element, and the resources, the 
pollution, the environment and so on,” 
he says. “Those are the overarching 
ones. But can we run away from risk? 
We should flip it around and say 
that if the resources were abundant 
and energy cost is at a zero, how 
will our behaviour change? Will we 
do something different? And that is 
the starting point for innovation in 
clean tech, in transportation, in the 
environment.”
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“With the 
Comfy app we 

will bring a 
consumer-like 
experience to 
commercial 

buildings that 
simplifies the 

interaction 
with buildings 

to increase 
employee 

productivity 
and 

engagement”

Aston Martin DBS 
Superleggera 
revealed

Aston Martin is reviving the iconic 
DBS nameplate that first appeared on 
in 1967 with Touring’s famous mark, 
Superleggera, that will once again 
adorn the bonnet of an Aston Martin.

In the new DBS Superleggera, 
Aston Martin has immaculately 
sculpted carbon fibre body panels this 
latest model is blessed with muscular, 
highly individual styling. A look 
that’s matched by epic performance 
courtesy of Aston Martin’s 5.2-litre 
twin-turbo V12, tuned to produce 
tremendous power and immense 
torque for breath-taking response and 
extraordinary in-gear performance. 

As the British marque’s 
magnificent new Super GT flagship, 
DBS Superleggera replaces the 
esteemed Vanquish S. Despite being 
a tough act to follow it was created to 
do so. With 725PS, 900Nm of torque, 
a top speed of 211mph and blistering 
acceleration that dispatches 0-62mph 
in just 3.4 seconds and 0-100mph 
in 6.4 seconds, DBS Superleggera 
is a car dedicated to delivering an 
unforgettable driving experience and 
class-leading in-gear acceleration, 
with 50-100mph achieved in fourth 
gear in a mere 4.2 seconds.

While being resolutely modern 
in design and engineering, DBS 
Superleggera proudly reiterates the 
high reputations of Aston Martin. 
DBS Superleggeras’ design combines 
grand curvature with advanced 
aerodynamics for a sleek shape that 
both cheats the wind and clamps the 
car to the road. 

technology is becoming a necessity 
within the office, employees can 
use the app to make immediate 
changes in temperature and lighting, 
book rooms and desks, and provide 
feedback on their space.

“Comfy has successfully redefined 
the way people interact with their 
workplaces,” said Andrew Krioukov, 
CEO and co-founder of Building 
Robotics Inc. “By joining Siemens, the 
global leader in total building solutions, 
we open up greater opportunities to 
accelerate the development of new 
functionalities, grow the open protocol 
ecosystem, and reach more people 
around the world.”

Since it’s founding in 2012, the 
Comfy team leverages expertise in 
machine learning, UX design and 
enterprise service to develop software 
solutions for building operators and 
occupants. The start-up has leading 
enterprise customers in major markets 
of US, Australia, Singapore and India.

Siemens Building Technologies 
Division marks key milestone in 
smart building solutions by acquiring 
Building Robotics Inc., a leader in the 
growing digital workplace experience 
app domain. Located in Oakland, 
California, the start-up achieved its 
leadership position by developing a 
simple-to-use app that enables people 
to take control of their environment. 
Building Robotics, Inc. is best known by 
the name of its core product, Comfy.

Building Robotics Inc. will be a 
wholly-owned subsidiary of Siemens 
Industry Inc. and continue to operate 
as a vendor-agnostic platform 
provider. The two co-founders CEO 
Andrew Krioukov and CTO Stephen 
Dawson-Haggerty will hold their 
current position in the management 
team of Building Robotics Inc. Both 
parties have agreed not to disclose 
any figures. Closing is expected in the 
third quarter of 2018.

“This move further strengthens 
our leadership position in 
smart buildings,” said Matthias 
Rebellius, CEO of Siemens Building 
Technologies. “With the Comfy 
app we will bring a consumer-like 
experience to commercial buildings 
that simplifies the interaction with 
buildings to increase employee 
productivity and engagement.”

With the Comfy app, Siemens 
Building Technologies will connect 
people, places and systems to create 
amazing workplace experiences, 
essentially putting people in the 
centre of a building. Comfy directly 
integrates with existing building 
automation, IT networks and IoT 
systems to provide on-demand 
control and smart automation, all 
within a single intuitive app. As smart 

in major decline. BP has focused its 
efforts on making small investments 
in various clean technologies rather 
than undertaking a major shift in 
capital allocation, like it did about a 
decade ago when it re-branded its 
company “Beyond Petroleum.”

The company has recognised it 
moved too soon into the nascent 
market back then, but now sees 
significant growth in alternative 
energy. BP estimates 12 million 
electric vehicles will be on UK roads 
in 2040, up from just 135,000 last 
year: less than 0.1 percent of the total, 
according to government data. Access 
to convenient and fast chargers will 
be key to increased adoption of the 
technology, the company said.

BP Chargemaster will operate 
as a wholly-owned BP entity and 
consumers will see the new chargers in 
its forecourts over the next 12 months.

Siemens enhances 
digital portfolio with 
Building Robotics

Comfy, the app created Building 
Robotics, has been acquired by 
Siemens in order to develop their 
digital platform and extend their 
cloud portfolio. 
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“Liberté’s 
yogurt is of an 

exceptional 
quality 

and Liberté 
Origins 

will be no 
different. 

Made with 
naturally 
sourced 

ingredients 
and real fruit, 

the product 
has a subtly 
sweet taste 
and smooth 

texture”

“DBS 
Superleggera 

not only 
marks the 
return of a 
great Aston 

Martin name, 
but signals 
our return 
to the very 
pinnacle of 

the Super GT 
sector”

General Mills  
unveils premium 
yogurt range

General Mills has launched Liberté 
Origins, a new yogurt range which 
the company hopes will promote 
them to the premium yogurt 
category in the UK. 

The products are served with a 
french-style yogurt with a compote on 
top made with real fruit: strawberry, 
vanilla or apricot. Each flavour comes 
in a pack of two 135 gram glass jars 
priced at £2.50.

General Mills said that the new 
production method consists of the 
milk, fruit and yogurt have been set in 
the glass jar for at least five hours.

The launch comes as General Mills 
announces it will spend £1.5 million 
on a new marketing campaign for its 
Liberté range as it aims to appeal to “a 
mainstream foodie audience”.

General Mills said it is responding 
to the demand for products to contain 
modernised updates of age-old 
formulations, flavours and formats.

systems use a central LCD screen, 
controlled via a central dial. 

DBS Superleggera features a high 
level of craftsmanship with extensive 
scope for personalisation via a 
generous choice of options. Leather 
and Alcantara upholstery comes 
as standard, as do the Sports Plus 
performance seats and steering wheel. 
There is a choice of two alloy wheel 
designs: the standard ‘Y’ Spoke Forged 
Wheel and the Lightweight Twin Spoke 
Forged wheel. Both are 21” in diameter 
and fitted with Pirelli tyres developed 
specifically for DBS Superleggera. 
There is also a choice of striking 
Designer Specifications, with specially 
chosen colour and trim combinations 
selected by the Aston Martin Design 
Team to accentuate certain aspects of 
DBS Superleggera’s character. 

Aston Martin President & Chief 
Executive Officer, Dr Andy Palmer 
said: “DBS Superleggera not only 
marks the return of a great Aston 
Martin name, but signals our return 
to the very pinnacle of the Super GT 
sector. Handsome beyond measure, 
its lightweight carbon composite and 
aluminium body is sculpted into a 
shape with tremendous presence and 
charisma. Thanks to the remarkable 
torque available from its twin-
turbo V12, DBS Superleggera also 
packs a breath-taking punch, yet its 
dynamics have been carefully honed 
to engage drivers of all ability levels. 
Immaculately styled, obsessively 
engineered and outrageously potent, 
the new DBS Superleggera is every 
inch the Aston Martin flagship”. 

Priced from £225,000 in the UK, 
€274,995 in Germany and $304,995 in 
the USA, deliveries of DBS Superleggera 
are scheduled to begin in Q3 2018.

mechanical limited-slip differential 
and torque vectoring for precise, 
predictable and exploitable handling 
and a lower final drive for explosive 
in-gear acceleration.

The chassis is an evolution of the 
latest generation lightweight bonded 
aluminium structure first seen on the 
DB11, with forged double wishbones 
at the front and a multi-link system at 
the rear. Latest generation adaptive 
damping is fitted as standard, with 
sensors detecting the prevailing driving 
conditions, as well as the demands the 
driver is making of the car. Both the 
powertrain and chassis have a choice 
of three dynamic modes – GT, Sport 
and Sport Plus – which can be selected 
by the driver to intensify or relax DBS 
Superleggera’s responses according to 
the needs of the driver.  

DBS Superleggera features a 
generous level of standard equipment, 
including key-less entry, tyre pressure 
monitoring system and a 360-degree 
camera with Parking Distance Display 
and Park Assist. The audio system has 
DAB plus Bluetooth audio and phone 
streaming, iPod, iPhone and USB 
playback. There is also an integrated 
satellite navigation system and wi-
fi hub. All the in-car infotainment 

Innovative aerodynamic ideas 
first seen on the DB11 – such as 
the curlicue and Aeroblade – and 
then taking things further with an 
F1-inspired double-diffuser, DBS 
Superleggera generates 180kg of 
downforce at VMAX: the highest figure 
ever for a series production Aston 
Martin. This significant increase comes 
with no additional drag penalty. 

The heart of DBS Superleggera is 
Aston Martin’s 5.2-litre twin-turbo V12 
engine. Set low and and as far back 
in the chassis as possible to optimise 
the centre-of-gravity and weight 
distribution, this high-performance 
engine develops 725PS at 6500rpm 
and 900Nm from 1800-5000rpm. 
Detailed tuning of the V12 together 
with a new exhaust strategy with 
active valves and quad tail pipes 
ensures DBS Superleggera has a 
commanding and powerful sound 
character, particularly in the more 
aggressive dynamic modes, while 
retaining a level of refinement and 
civility that compliments its role as the 
consummate Super GT. 

DBS Superleggera deploys its 
power to the rear wheels via a 
new rear-mounted ZF eight-speed 
automatic transmission. Featuring a 
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customers on the east coast of 
Saudi Arabia and opens up further 
growth potential. At the same time, 
the optimised supply chain will help 
strengthen our competitiveness in 
the market.”

With its Vision 2030 and its National 
Transformation Programmes, Saudi 
Arabia is looking to gradually reduce 
its dependence on crude oil and 
thus diversify its economy. A range 
of mega-projects involving huge 
infrastructure investments will push up 
demand in the construction sector. To 
give just one example, the equivalent 
of CHF 500 billion is to be invested 
in the Neom project, involving the 
construction of a new city and the 
world’s most modern technology park.

INDUSTRY EU NEWSINDUSTRY EU NEWS

“Producing 
locally in 
Dammam 
brings us 

closer to our 
customers 
on the east 

coast of 
Saudi Arabia 

and opens 
up further 

growth 
potential”

Sika has 
commissioned  
new factory in  
Saudi Arabia

Sika has announced the news that 
it will be increasing its presence in 
Saudi Arabia with the opening of a 
new plant for concrete admixtures. 
Situated in Dammam on the east 
coast of the country, the new factory 
will allow Sika not only to increase 
its production capacity but also to 
optimise its logistics and, as a result, 
its cost structure.

Until now, Sika has supplied its 
customers in the Saudi capital Riyadh 
and the east coast with concrete 
admixtures from its plant in Rabigh. 
The new Dammam facility will thus 
greatly reduce transport distances. 
It is also ideally located to potentially 
supply customers in neighbouring 
markets around the Persian Gulf.

Ivo Schädler, Regional Manager 
EMEA, said: “Producing locally in 
Dammam brings us closer to our 

taste and smooth texture.
“The new production method 

and format will make sure that we 
stand out against other brands in a 
competitive market. This new product 
launch firmly marks the brands 
intentions to evolve the premium 
yogurt category.”

The Origins launch follows the 
success of Yoplait’s Oui yogurt line, a 
similar offering that was launched in 
the US. At the World Dairy Innovation 
Awards last week, General Mills 
won both the best yogurt and best 
marketing campaign or activation 
categories for the Oui range.

The glass jars, which can be reused 
or recycled, also to meet an increased 
demand to reduce consumption 
of plastic packaging and buy more 
environmentally-friendly alternatives. 

Alongside the new Liberté range, 
Origins is also invested in a “permissible 
indulgence” option that is ideal for 
shoppers looking for a daytime treat 
after having a busy morning.

Sam Horner, brand manager for 
Liberté UK, said: “Liberté’s yogurt is 
of an exceptional quality and Liberté 
Origins will be no different. Made with 
naturally sourced ingredients and real 
fruit, the product has a subtly sweet 
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Deutsche Bahn’s new 
trains run longer 
with advanced 

technologies from SKF
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“SKF has also developed a specially modified deep 
groove ball bearing, designed to resist high axial shock 
loads, and supplies cylindrical roller bearings for use in 

the traction motors of the train”

T he ICE-4 passenger train will become 
the backbone of Deutsche Bahn’s (DB) 
long distance network. The new train 
has been designed using a modular 

concept, allowing it to be reconfigured to suit 
a wide range of different applications on the 
German rail network. SKF has been involved 
in the €6 billion project since 2012, working 
directly with Siemens, the manufacturer of 
the new train, and with Bombardier, which 
supplies the trailer bogies and coaches.

Meeting the demanding performance 
and reliability specifications for the ICE-4, 
presented a host of technical challenges. The 

new train will operate routinely at 250kph. 
Naturally, every component used on the 
train must meet stringent safety criteria, but 
DB also needs to keep tight control over its 
operating costs. That required the designers 
to maximize energy efficiency and minimize 
routine maintenance requirements.

SMART SENSOR INTEGRATION
The trailer bogies, supplied by Bombardier and 
named BOMBARDIER FLEXX Eco, use an inboard 
bearing arrangement enabling lower weight 
and energy consumption. For this application, 
SKF developed a special tapered roller bearing 
unit (TBU), with integrated sensors to monitor 
the speed and direction of rotation of each 
wheelset. Building the sensors into the bearing 
unit itself minimizes the space required for the 
whole assembly, an important characteristic 
in the inboard configuration, where space 
is limited. Used in the control of the train’s 
braking system, the signals generated by the 
sensors have been customized specially to suit 
the requirements of the customer. The safety 
critical nature of this application calls for levels 
of redundancy. For this reason, both of the 

bearing units on each axle are equipped with 
dual sensors. An additional sensor in each 
bearing monitors its operating temperature, 
providing an important early warning indicator 
in the event of temperature increase.

“The inboard bearing configuration is a 
relatively new configuration in high speed rail 
applications, requiring a new technology,” says 
Wolfgang Schatzer, Strategic Account Manager, 
Railway Industry at SKF. “The size of the axle, 
and the loads involved, require an unusually 
large bearing. The inner diameter is in the 
range of 180mm, compared to the 150mm 
size normally used in outboard bearing 
arrangements, but this is an area where SKF 
has a lot of experience and expertise.”

EXTENDED MAINTENANCE INTERVALS
Modern intercity trains must meet highly 
demanding criteria for reliability, together 
with long intervals between maintenance. The 
customer specifications required a calculated 
bearing life of 3,3 million km. “The total 
operating life of the bearings is important, 
but to reduce cost of ownership, the period 
between maintenance operations can be even 
more significant,” says Schatzer. “Extending the 
maintenance intervals for rail bearings has been 
a major area of research and development for 
SKF in recent years, and we had confidence from 
our own testing and the use of our bearings 
technologies in the field that we would be able 
to fulfil the customer’s requirements.”

Key to extending the maintenance intervals 
in a tapered bearing unit (TBU) is to minimize 
friction and thereby reduce operating 

temperatures, which allows the lubricant 
inside the bearings to work for a longer time 
before replacement.

Supplying the bearings and sensors as a 
sealed and greased unit, has multiple benefits 
for the customer, both in development and 
production, with fewer, more clearly defined 
interfaces between the bearings, sensors and 
other parts of the train.

The motor bogies, developed by Siemens 
themselves, use a more conventional outboard 
bearing arrangement, an area where SKF also 
has extensive experience, including from some 
of the most demanding high-speed applications 
in the world. Again, the company opted for 
an integrated bearing unit solution, this time 
using cylindrical roller bearings. The motor 
bogies had even more stringent durability 
requirements, with customer specifying 1.65 
million km before bearing service.

“The inboard bearing 
configuration is a relatively 
new configuration in high 

speed rail applications, 
requiring a new 

technology”
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he explains. “Less friction leads to a lower 
operating temperature. During the customer’s 
test cycle, we could show that our low-friction 
bearing operated at a temperature almost 30 
degrees lower than a conventional bearing. The 
lower operating temperatures gives what could 
be described as a “temperature margin” which 
makes the bearing more robust to withstand 
unfavourable conditions raising temperatures, 
such as fluctuating torque/speed, hot ambient 
temperatures, and not ideal oil supply.” SKF has 
also developed a specially modified deep groove 
ball bearing, designed to resist high axial shock 
loads, and supplies cylindrical roller bearings for 
use in the traction motors of the train.

ROLLING OUT ACROSS THE NETWORK
Siemens delivered the first prototype trains 
to DB in 2014, operational tests on the public 
network began in 2016 and the ICE-4 will 
formally enter service in 2017. SKF will work 
closely with Siemens and DB to monitor the 
performance of the bearings during the first 
few hundred thousand kilometres of operation, 
and, if they perform as well in operation as they 
did during the test period, the maintenance 
intervals will be gradually extended over time.

“In these kind of applications, it very 
important to be involved from the early 
stages,” says Schatzer. “That allowed us to 
provide input not only into the design of the 
bearings, but also the surrounding elements, 
which often have a significant impact on the 
overall performance of the system.”

Initially, the ICE-4 will replace DB’s existing 
Intercity and Eurocity fleets, some of which 
have been in operation since the 1970s. Over 
time, the train will also replace the company’s 
ICE1 and ICE2 units, eventually accounting for 
around 70 percent of the company’s inter-
urban services by revenue. DB has placed 
an initial order for 130 new trains, and it has 
entered a framework agreement with supplier 
Siemens mobility for eventual delivery of up to 
300 trainsets.

WELL-COORDINATED TEST PROGRAM
To prove their reliability and performance, all 
the new bearing units had to undergo a two 
year, multi-step testing and validation process. 
Validation began in a virtual environment, 
using computer simulation of the design. 
Then SKF used its in-house test centre in the 
Netherlands, the largest facility of its type 
in Europe, to test the bearings in realistic 
operating conditions. Prototype bearing units 
were mounted in real ICE-4 axleboxes and ran 
for the equivalent of 800,000 km, during which 
the bearing temperature and performance was 
closely monitored. This test took around four 
months and was designed to emulate a wide 
range of operating conditions. Further testing 
of bearings fitted to prototype trains was 
conducted by Siemens at its test and validation 
centre, in Wegberg-Wildenrath, Germany, 
followed by field tests on the DB network.

HIGH-EFFICIENCY MOTOR AND  
GEARBOX COMPONENTS
In the traction units, SKF has also been selected 
to provide energy efficient taper roller bearings 
for the main gearbox output shafts, with a 
240mm bore diameter. “Energy efficiency is 
an increasingly critical consideration for rail 
operators as they seek to control the lifecycle 
costs of their trains,” says Jochen Baum, 
Manager Drive Systems Competence Centre, 
Railway Industry at SKF.  “The SKF solution uses 
a low-friction bearing, and it is the first time 
a bearing of this design is used in a railway 
application.” The use of a low-friction bearing 
helps to improve the service life of the bearing, 

DEUTSCHE BAHN IN FOCUS

“In these kind of 
applications, it very 

important to be involved 
from the early stages”
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“The hallmark 
of the 

ACJ320neo 
Family is a 
wider and 

taller cabin 
than that of 
traditional 

business 
jets, while 
having a 

similar ramp-
footprint and 

operating 
costs and 

better 
residual 
value”

“Launching 
of scheduled 
operations 

in Budapest 
is another 
example 

of our 
commitment 
to customers 

with the 
intention to 
realign our 
network in 

line with 
market 

expectations, 
reviewing 

existing 
service 

portfolios”

AirBridgeCargo 
Introduces  
Twice-Weekly 
Budapest Service

AirBridgeCargo Airlines offers new 
cargo destination for its European 
customers with the launch of bi-
weekly frequencies to Budapest in 
the pursue to accommodate growing 
volumes between Europe and Asia.

The new service, deploying 
Boeing 747 freighters, adds to the 
emerging network of destinations 
AirBridgeCargo currently offers, 
totaling them to 11.

Both Tuesday and Saturday flights 
will guarantee up to 139 tonnes of 
available capacity, covering the entire 
cargo catchment area of Budapest, as 
well as Central and Eastern Europe, 
and guaranteeing expertise in 
transportation of all types of cargo.

“Launching of scheduled 
operations in Budapest is another 
example of our commitment to 
customers with the intention to 
realign our network in line with 
market expectations, reviewing 

existing service portfolios. Budapest 
has been expanding at a fast clip, 
upgrading its facilities, infrastructure, 
and solutions for freighter carriers 
and following cargo-friendly strategy. 
Advantageous central location in 
Europe makes Budapest airport a 
perfect location for carriers operating 
between Asia and Europe. On top 
of this, we foresee upsurge of 
e-commerce traffic with swelling 
demand for internet purchases 
among European customers,” 
highlighted Sergey Lazarev, General 
Director, AirBridgeCargo Airlines.

“On behalf of Budapest Airport we 
are proud and happy to welcome the 
new cargo flights of AirBridgeCargo 
Airlines, one of the fastest developing 
cargo operator in the top league of 
freighter airlines in the world.” said Jost 
Lammers, CEO of Budapest Airport.

He added:
“Through ABC’s network of more 

than 30 destinations Hungarian 
companies producing electronic, 
automotive, pharmaceutical and other 
high quality products could reach out 
to their customers around the world 
through Moscow. From next year on 

First ACJ320neo 
Enters Final Assembly

The first ACJ320neo has entered 
final assembly in Hamburg, marking 
the start of a new era in Airbus 
corporate jets.

Featuring the largest cabin in its 
class, the ACJ320neo is due to be 
delivered to Acropolis Aviation of 
the UK in the last quarter, together 
with a second aircraft, for Comlux of 
Switzerland.

More than 300 A320neo Family 
airliners are already flying with 
carriers around the world, but 
deliveries of corporate jet versions are 
only just beginning.

Like the airliner versions, the 
ACJ320neo Family features new-
generation engines and Sharklets, 
which save around 15 percent in fuel 
and deliver a leap forward in range.

The resulting ACJ320neo can fly 25 
passengers 6,000 nm/11,100 km or 
13 hours – enabling routes such as 
London to Beijing or Cape Town and 
Moscow to Los Angeles – while the 
ACJ319neo can fly eight passengers 
6,700 nm/12,500 km or 15 hours.

our cargo partners in Budapest can 
operate from our brand new Cargo 
City which will provide 20,000 square 
meters warehouse and office space, 
including for AirBridgeCargo staff.”

Budapest airport and 
AirBridgeCargo Airlines have held 
a launch event to make Boeing 747 
freighter touch down memorable for 
all the guests, with representatives 
from Hungarian government, local 
freight forwarding community and 
media specialists. All the guests could 
watch offloading procedures live and 
enjoyed gala-dinner afterwards as an 
excellent opportunity for networking 
and peer meeting.

At the flight launch ceremony 
Levente Magyar, deputy foreign 
minister of Hungary has emphasized 
the role Budapest Airport plays 
in further developing the aviation 
connectivity of the country, and 
praised the fact that AirBridgeCargo 
has chosen Budapest as its new 
Central and Eastern European 
hub for widening its international 
network. He also pointed out 
that logistics and transport are 
traditionally successful areas of the 
Hungarian economy also due the 
country’s ideal geographical location.

AirBridgeCargo has been expanding 
its international route network, 
leveraging customers’ expectations 
and providing value-added services, 
powered by the latest IT technologies 
for all types of cargo, including 
pharmaceuticals, oversize and heavy, 
perishables, live animals, and others. 
At the moment it operates more 
than 60 weekly flights from Europe, 
thus boosting outbound traffic and 
connecting customers to the rest of the 
world in the most effective manner.
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“We are 
tremendously 

proud of 
Airbus’ long-

standing 
relationship 
with Iberia 

and to be 
delivering its 

first A350-
900”

now we are transforming ourselves 
for excellence, a cycle change that this 
new aircraft represents so well.”

“We are tremendously proud of 
Airbus’ long-standing relationship 
with Iberia and to be delivering its 
first A350-900,” said Tom Enders, 
Airbus CEO.

“Iberia was a founding member 
airline of IAG, a group that with this 
delivery successfully operates every 
member of our commercial aircraft 
family, from the A318 to the largest 
A380 and now the most modern 
A350. Congratulations to the teams of 
Iberia and IAG.”

The A350-900 will join Iberia’s 
all-Airbus fleet comprising more than 
100 aircraft (including Iberia Express), 
allowing them to leverage the full 
benefit of Airbus’ unique aircraft 
family commonality.

In order to reduce its carbon 
footprint, the A350 XWB delivery flight 
from Toulouse to Madrid is fuelled 
with a blend of sustainable jet fuel.

To date, Airbus has recorded 847 
firm orders for the A350 XWB from 
44 customers worldwide, already 
making it one of the most successful 
widebody aircraft ever.

“Aegean Airlines is a great 
example of a resilient and superbly 
managed airline. It has weathered the 
country’s financial crisis and come 
out of it much stronger than before. 
Moreover, Aegean’s customer focus 
and attention to service excellence 
have made the company one of the 
most awarded airlines in terms of 
customer satisfaction,” said Tom 
Enders, Airbus Chief Executive Officer. 
“We are extremely proud Aegean has 
selected Airbus to boost the efficiency 
of their future fleet.”

Iberia Takes Delivery 
of Its First A350-900
Iberia has taken delivery of its first of 
16 A350 XWB on order, becoming the 
18th airline to operate the world’s 
newest and most efficient twin-
engine widebody.

The aircraft is the first A350-900 
to feature the latest performance 
improvement package including a 
wing twist, extended winglets and 
increased maximum takeoff weight 
capability, delivering unrivaled 
performance across Iberia’s network. 
The aircraft is configured in a 
premium three-class layout, with 348 
seats, including 31 full lie-flat bed 
Business, 24 Premium Economy and 
293 Economy seats.

“We are delighted to receive our 
first A350, an aircraft that represents 
perfectly the efficiency and modernity 
of the new Iberia, as well as the power 
and energy that brought us here,” 
said Luis Gallego, President of Iberia.

“If during these last years we 
transformed ourselves to survive, 

Aegean Airlines  
firms up order  
for 30 A320neo  
family aircraft

Greece’s biggest airline, Aegean 
Airlines, has firmed up an order for 
the purchase of 30 A320neo Family 
aircraft at a ceremony in Athens.

The purchase agreement, 
comprising 10 A321neos and 20 
A320neos, was signed by Aegean 
Chairman Eftichios Vassilakis and 
Airbus Chief Executive Officer  
Tom Enders.

It follows an earlier Memorandum 
of Understanding signed in March 
2018. Currently, Aegean operates a 
fleet of 49 Airbus aircraft (37 A320s, 
11 A321s and 1 A319).

Eftichios Vassilakis, Chairman of 
Aegean stated: “Our agreement with 
Airbus augments Aegean’s capacity 
for development along with a trusted, 
long-standing partner. We invest in 
the bestselling A320neo Family to 
enhance our competitiveness and to 
further improve our service offering 
to our passengers. We believe in the 
ability of our people to excel in what 
they do and they deserve to have the 
best hardware for the job.”

The hallmark of the ACJ320neo 
Family is a wider and taller cabin 
than that of traditional business jets, 
while having a similar ramp-footprint 
and operating costs and better 
residual value.

ACJ320neo Family differences from 
airliner variants include a cargo-hold 
that is reinforced to carry additional 
center tanks (ACTs) for intercontinental 
range, built-in airstairs for airport 
autonomy, and a lower cabin-altitude 
for passenger comfort.

Orders for the ACJ320neo Family 
now total nine aircraft, comprising 
three ACJ319neo and six ACJ320neo 
aircraft.
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“We are 
delighted and 

proud, that 
Norwegian 
is the first 
customer 

for our new 
BL3710 seat. 

The seat 
embodies 
RECARO’s 

high-quality 
standards 
and design 
principles, 

while setting 
all new 

standards 
in economy 

class. With an 
ideal balance 

between 
lightweight 
design and 

comfort, 
RECARO 

supports the 
airline to 
offer their 

passengers 
enhanced 

living 
space and 

outstanding 
comfort”
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environmentally friendly service.
Thomas Ramdahl, Chief 

Commercial Officer at Norwegian said:
“More than 370,000 customers 

have flown Norwegian between the 
UK & Ireland and the US East Coast 
and now thousands more passengers 
can fly in slimmer seats that provide 
more space for the longer flights.

“The Boeing 737 MAX’s versatility 
can provide passengers with lower 
fares on direct transatlantic routes and 
shorter flights as we plan to replace 
older aircraft as we maintain a young, 
modern and fuel-efficient fleet.”

Dr. Mark Hiller, CEO and 
Shareholder of RECARO Aircraft 
Seating said:

“We are delighted and proud, 
that Norwegian is the first customer 
for our new BL3710 seat. The seat 
embodies RECARO’s high-quality 
standards and design principles, while 
setting all new standards in economy 
class. With an ideal balance between 
lightweight design and comfort, 
RECARO supports the airline to offer 
their passengers enhanced living 
space and outstanding comfort.”

Norwegian was the European 
launch customer for the Boeing 737 
MAX in 2017 and has commenced 
operating its newest Boeing 737 MAX 
(reg. EI-FYG) featuring the new RECARO 
seat from May 2018. The airline will 
retrofit the existing fleet of six Boeing 
737 MAX aircraft delivered last year.

The 737 MAX currently services 
New York Stewart International and 
Providence airports on the US East 
Coast which provides good access to 
the metropolitan centres of New York 
City and Boston in addition to tourist 
attractions in New York State and 
New England.

new RECARO 3710C seat.
The new slimmer 189 leather seats 

have 30” seat pitch and measures 
16.8” wide and are designed to add 
space at knee-level giving customers 
additional comfort on Norwegian’s 
newest 737 MAX.

Each seat weighs around 10kg – 
1kg less than the older model, which 
reduces the weight of the aircraft by 
more than 200kg overall. The lower 
aircraft weight reduces fuel burn 
and Norwegian’s operating costs 
which allows the carrier to continue 
delivering affordable fares and an 

of 12 brand new Boeing 737 MAX 
aircraft in 2018. The aircraft service 
Norwegian’s transatlantic routes 
to New York and Providence near 
Boston, from the UK and Ireland 
and as part of the airline’s fleet 
modernization plan, the 737 MAX will 
replace older Boeing 737-800s on 
short-haul routes.

On the one-year anniversary of 
launching nonstop transatlantic 
flights to smaller cities on the US East 
Coast, Norwegian has enhanced the 
passenger experience on its Boeing 
737 MAX by introducing the brand 

Norwegian Introduces 
New Slimline Seats to 
Transatlantic Flights 
on 737 MAX

Norwegian has taken delivery of its 
first Boeing 737 MAX aircraft with an 
upgraded cabin of new slimline seats 
that are specifically designed for more 
comfort on longer routes and will give 
taller passengers more personal space.

Europe’s third-largest low-cost 
airline has more than 100 Boeing 737 
MAX on order and will take delivery 
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World premiere of the new 
C-Class Saloon and Estate

Mercedes-Benz Cars at the 
2018 Geneva Motor Show
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A longside the A-Class, the G-Class and 
the new four-door Mercedes-AMG 
GT Coupé, highlights at this year’s 
Geneva Motor Show include the 

world premiere of the new C-Class in Saloon 
and Estate guise with new petrol and diesel 
engines, and as plug-in hybrid models. The 
press conference will start on the first press 
day, 6 March, at 12.30 p.m. in Hall 6.

Now in its fifth year of production, the 
C-Class is the most successful model series 
from Mercedes-Benz and boasts a wealth of 
enhancements. The design of the exterior 
and interior benefits from a stylish makeover. 
The electronic architecture is completely new. 
Options include a fully digital instrument 
display and multimedia systems featuring 
customised information and music offerings. 
The assistance systems likewise benefit from 
the new electronic architecture and are now 
on a par with those of the S Class.

The C-Class in its current generation was 
Mercedes-Benz’s top-selling model in its fourth 
year on sale. The brand sold a combined total 
of over 415,000 Saloon and Estate models 
worldwide in 2017.

The new-look C-Class combines emotionality 
with intelligence. The vehicle’s new appearance 
is defined in particular by its front end and the 
design of the headlamps and tail lights. On 
the new version, the AMG Line features the 
diamond radiator grille as standard. The front 
bumpers have been redesigned for all lines. 
They feature either a silver trim strip (standard), 
a chrome-plated trim strip (in combination with 
AVANTGARDE exterior) or a three-part chrome 
trim strip (EXCLUSIVE exterior). 

The design of the front and rear lamps is 
defined by clear-lined contours. High-quality, 
sculpted details underline the sophisticated 
look and feel. MULTIBEAM LED headlamps 
with ULTRA RANGE high beam are available for 

this model series for the first time.
The sporty interior displays a premium 

look and feel as well as flowing forms. The 
centre console is characterised by an elegant 
flowing trim. This is available in open-pore 
brown walnut or open-pore anthracite oak. 
The 3D real wood veneer in the centre console 
combines a hand-crafted character with a 
modern feel. New interior colours include 
magma grey/black, plus saddle brown for the 
AMG Line interior.

The C-Class adopts the control and display 
concept from the current S Class and comes with 
the option of a fully digital instrument display 
with three individually selectable display styles. 
The C Class has touch-sensitive controls in the 
steering wheel. The operation of DISTRONIC 
and cruise control with controls directly on 
the steering wheel is another new feature. 
The infotainment system can additionally be 
operated via the touchpad with controller (new: 
haptic feedback) in the centre console or by 
means of LINGUATRONIC voice control.

The new C-Class features the latest driving 
assistance systems, offering the driver 
cooperative support and providing for a higher 
standard of active safety than its predecessor. 
The C Class is able to drive semi-autonomously 

in certain situations. The C Class also uses map 
and navigation data for assistance functions. 
For example, Active Distance Assist DISTRONIC 
as part of the Driving Assistance package 
is able to support the driver in numerous 
situations on the basis of map information 
and predictively adjust the speed e.g. when 
approaching bends, junctions or roundabouts. 
Other new developments include intuitively 
understandable Active Lane Change Assist and 
Active Emergency Stop Assist as new functions 
of Active Steering Assist.

The optionally available MULTIBEAM 
LED headlamps are new to the C Class. 
Each headlamp incorporates 84 individually 
controllable LEDs. These allow extremely 
quick and precise, electronically controlled 
adjustment of the headlamps to suit the 
current traffic situation.

ENERGIZING comfort control (optional) 
links various comfort systems in the vehicle. It 
systematically uses the functions of the climate 
control system (including fragrancing) and the 
seats (heater, ventilation, massage) as well as 
lighting and musical moods, and enables a 
specific wellness set-up tailored to the mood 
and need of the customer. This has positive 
effects on wellbeing and driver performance.
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can meet in relaxed surroundings on 5 March, 
the day before the 88th Geneva Motor Show, 
to get an early look at the new products from 
Mercedes-Benz Cars and talk informally with the 
Daimler experts. “Meet Mercedes” takes place 
in the Espace Hippomène from 2 to 10 p.m.

The press conference will start on the first 
press day, 6 March, at 12.30 p.m. in Hall 6. 
With Mercedes me media, anybody who wants 
to can be there live - wherever they are in the 
world - at media.mercedes-benz.com. Press 
materials, photos and videos relating to the 
new products are available via a constantly 
updated media hub.

combinations in the interior ensure an even 
more majestic look. 

Numerous new special models are also on 
display at the show. These include:

• Exclusive Edition: S-Class Coupé and 
Cabriolet 

• Night Edition: This exclusively elegant 
series of compact models impresses 
with a combination of AMG bodystyling 
on the exterior and Urban Line with 
white elements in the interior.

 
“Meet Mercedes” sees the continuation of 

an event format from last year: Here journalists 

featuring a powerful six-cylinder engine and 
permanent all-wheel drive. The Mercedes-
Benz X Class combines the typical attributes of 
a pickup – robust, functional, durable and off-
road capable – with the classic strengths of a 
genuine Mercedes – design, comfort, driving 
dynamics and safety. With its SUV design as a 
hallmark feature of the brand, the X Class fits 
smoothly into the Mercedes-Benz portfolio.

Luxury brand Mercedes-Maybach has 
chosen Geneva as the location for the world 
premiere of the new Mercedes-Maybach S 
Class. A new radiator grille, optional two-
tone paintwork and new exclusive colour 

WORLD PREMIERE: NEW FOUR-DOOR 
MERCEDES-AMG GT COUPÉ
There are not one but two world premieres 
from the sports car and performance brand 
Mercedes-AMG at the show on the banks of 
Lake Geneva: alongside the new four-door 
Mercedes-AMG GT Coupé, further new arrivals 
include the new C Class entry-level models of 
the AMG 43 series.

EQ: THE ELECTRIC BRAND IS GATHERING PACE
Mercedes-Benz Cars is continuing its electric 
offensive: in Geneva, the product and 
technology brand EQ is providing a look ahead 
to the future portfolio of this umbrella brand 
and, as part of this strategic and model-policy 
realignment, is showcasing the first series-
production model with battery-electric drive. 
Various latest-generation plug-in hybrid models 
are also celebrating their world premieres. 
They combine the latest hybrid technology 
from Mercedes-Benz with the latest-generation 
diesel engine (OM 654).

With the smart edition nightsky (combined 
electrical consumption 

13.0–12.9 kWh/100 km; combined CO2 
emissions 0 g/km), smart is showing the next 
step towards electrical intelligence. Simple and 
uncomplicated use of locally emission-free 
electric mobility is facilitated by a new smart 
app (likely to be available from the third quarter 
of 2018). Users can check the current status 
of their vehicle at any time via smartphone or 
watch. Charge level and range are shown as 
examples. A new 22 kW onboard charger will 
be available from March 2018.

OTHER IMPORTANT NEW PRODUCTS FROM 
MERCEDES-BENZ CARS
The new G-Class is being unveiled to the 
European public for the first time in Geneva, 
while the new A Class is making its debut in 
Switzerland. 

Geneva is also the location for the world 
premiere of the Mercedes-Benz X Class 
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Ten Years of Bauer 
Duty-Cycle Cranes 
and new MC Series 
Middle Platform
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“The MC 96 has become a true top seller. Now, half 
of the duty-cycle cranes we build and sell involve this 

model,” confirmed Steffen Fuchsa, Product Manager for 
duty-cycle cranes at Bauer Maschinen GmbH.

MC duty-cycle cranes 
from Bauer are 
universal machines for 
specialist foundation 

engineering. Thanks to their massive steel 
structure and robust booms, they are suited 
for a variety of mounting options, e.g. cutters 
or grabs. Bauer MCs are currently operating 
all around the world. At the bauma 2007 in 
Munich Bauer introduced the first MC 32 
duty-cycle crane model.

The aim of developing and constructing the 
company’s own duty-cycle cranes was to close 
a gap in the market. A durable mechanical 
solution was to be created for specialist 
foundation engineering applications that still 
lacked an optimized carrier.

Soon the first duty-cycle crane completely 
designed by Bauer was developed, and the 
MC 32 as a compact base carrier for hydraulic 
grabs was presented to the public in 2007.

Dynamic soil compaction in Abu Dhabi 
with a Bauer MC 96. In roughly three months, 
the duty-cycle crane performed about 1,000 
working hours, making 50,000 strikes with the 
approximately 20 t drop weight.

It was followed in the very next year by 
the introduction of the MC 64, which was 
optimized as a 100 t-class duty-cycle crane 
especially for use as a cutter carrier. The MC 
128 was introduced to the market in 2009, 
which has since proven its strength as a carrier 
for heavy cutting systems, especially in major 
specialized projects.

The 2011 model range was further 
enhanced by the introduction of the MC 96, 

the development of which was largely based 
on the MC 64 upper carriage platform.

Bauer Maschinen finds its customers with 
this model: “The MC 96 has become a true top 
seller. Now, half of the duty-cycle cranes we 
build and sell involve this model,” confirmed 
Steffen Fuchsa, Product Manager for duty-cycle 
cranes at Bauer Maschinen GmbH.

In May 2017, Bauer Maschinen GmbH 
introduced its new generation from the MC 
range: the MC 86. This replaces the MC 64 
small cutter carrier in Bauer’s duty-cycle 
crane range. In comparison to the MC 64, it 
has an increased payload of 110 t thanks to 
a reinforced undercarriage and additional 
ballasting options.

Additional features include new 30-ton 
free-fall winches with high speeds and cable 
capacity, a complete overhaul of the rig to 
accommodate a main cable diameter of 34 
mm, and a universal mast head for gripping 
and lifting work. An optional fly jib allowed a 
maximum payload of 35 t on the auxiliary line; 
the new facelift cab is equipped with B-Drive 
and Klimatronic as standard.

Bauer duty-cycle cranes are versatile: In 
addition to pure lifting operations, they are also 
used as base carriers for such equipment as 
cable and hydraulic grabs, vibrators, cutters, the 
Bauer Fly drill, the Flying Vibro or drop weights, 
which are used for dynamic soil compaction. It 
is also possible to mount casing oscillators and 
use leader-mounted equipment.

When developing the MC, a focus was placed 
on seamlessly combining the design with 
Bauer-specific special equipment in particular. 
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progress has led to a reduction in noise and 
fuel consumption as well as to a improvement 
in safety – including patented special solutions.

Specially developed noise protection kits 
can result in noise reduction levels of 3 dB (A), 
cutting noise emissions in half. This is achieved 
using a number of technical measures, such 
as optimized airflow, a controls system for 
the cooling unit coupled to speed, and the 
Smart Eco Mode for the diesel engine. This 
is closely related to implementing Energy 
Efficiency Power technology (EEP) in the new 
MC generation, which is primarily involved in 
introducing the closed winch system.

On one hand, this design ensures efficient 
winch drive and, on the other, allows the 
winches to be operated independently of 
other functions.

The new MC duty-cycle crane models are 
also equipped with a number of features in 
terms of work safety. These include additional 
hand rails and guard rails for safe mounting on 
the uppercarriage, safety sensors and camera 
systems, a patented monitored rope anchorage 
with overload protection or a special personnel 
safety system that protects the technician from 
major injury during boom assembly.

Additional features, some of which are 
optional, include wireless remote control, 
swivel angle or boom angle limitation, 
a hydraulic counterweight lock, and a 
fire extinguishing system. Thanks to the 
refrigeration kit or additional air-conditioner, 
Bauer MCs can be used in regions experiencing 
extreme climatic conditions.

Finally, the flexibly mounted and 
comfortable, ultra sound-proofed driver cabin 
offers a good view of the work area.

“The unique strength of our MC duty-
cycle crane lies in its consistent focus on 
the requirements of specialist foundation 
engineering,” says Dieter Stetter, Managing 
Director of Bauer Maschinen GmbH. “By the end 
of 2017, we will have sold well over 200 of our 
MCs – all within ten years of its launch in 2007.”

Bauer duty-cycle cranes are equipped 
with powerful diesel motors. For example, 
the MC 76/86/96 middle platform series is 
equipped with a 570 KW engine (available as 
an optional Tier 4 final engine). Compared to a 
lifting crane of the same load bearing capacity, 
this engine provides double or even triple 
the performance. “This performance level is 
necessary for both winch operation and for the 
hydraulic equipment,” said Steffen Fuchsa.

A customer of Bauer Maschinen GmbH in 
Shanghai recently achieved a mixing depth of 
approximately 80 m with a cable-guided SCM 
mounted to an MC 64 duty-cycle crane in a low-
headroom configuration. This is more than has 
ever been achieved before with an SCM unit. 

In the many years since the development 
of the first duty-cycle crane models, Bauer 
Maschinen has incorporated various new 
features and improvements in the MCs. This 

drum body and the drive when necessary. The 
cable is unwound under a suspended load, 
allowing the drum body to rotate freely. “Our 
free-fall winches have a large design in both 
width and diameter in order to ensure large 
cable capacity on the drum, and secondly to 
minimize cable wear as much as possible,” 
explained Steffen Fuchsa.

In the process, the massive steel structure and 
robust boom have proven successful. Both 
have been specially designed for high dynamic 
continuous loads, e.g. dynamic soil compaction 
or heavy grab work.

Another characteristic feature of Bauer’s 
MCs is the free-fall winches, which mechanically 
separate the frictional connection between the 

“The unique strength of our MC duty-cycle crane lies in 
its consistent focus on the requirements of specialist 

foundation engineering,” says Dieter Stetter, Managing 
Director of Bauer Maschinen GmbH. “By the end of 2017, 
we will have sold well over 200 of our MCs – all within ten 

years of its launch in 2007.”
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Sky-high

Budapest Ferenc Liszt International Airport consists of two 
terminals and is in charge of managing, operating and developing 

the main international airport of Hungary. In 2017, a record, 
13 million passengers passed through the airport, making it one 
of Europe’s fastest growing major airports. By the end of 2017, 

Budapest Airport offered more than 850 direct weekly flights to 125 
destinations across 45 countries on 44 carriers. Over the past five 
years, the airport has generated a 34% increase in destinations in 

relation to its route network map, and this figure is on the rise. It has 
been awarded the Skytrax title for “Best Airport in the region” for 
four consecutive years in a row and has also received recognition 
by the minister of the national economy for its development and 
creation of jobs. With much promise, Budapest International is 

expecting some sky-high growth.
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Due to increased use, expansion 
opportunities are taking shape at 
Budapest Airport. For example, the 
airport invested over 325 million EUR 

between 2007 – 2015 in a substantial upgrade 
program. This led to the creation of Skycourt- a 
new passenger terminal constructed between 
Terminal 2A and 2B. Skycourt is said to change a 
passenger’s experience of flying from Budapest 
airport with its new gigantic windows, modern 
architectural solutions, and a breath-taking view 
turning the time spent at the airport into a unique 
experience. The new refurbishment features 
shops packed with Hungarian brands, global 
brands, and a wide selection of restaurants, 
bars, and cafés. Skycourt passenger terminal is 
already winning awards for its design, efficiency 
and passenger experience, and now, passenger 
ratings are improving with new airlines (entering 
the market from 2014 onwards.) 

It is not just the airport that is transforming; 
further projects have enhanced the railway 
line between the multi-modal airport hub 
Budapest-Arad and the multi-modal airport 
hub. After receiving a grant of €14,841,000 

from the European Union’s Connecting 
Europe Facility (CEF), the large infrastructure 
project provided an extension and upgrade 
for the main railway line. Now, the line 
passes the airport territory to the freight 
handling areas, connecting the railway to all 
traffic modes on the airport territory. This 
encourages local growth a shift cargo traffic 
from road to rail which will then decrease the 
amount of traffic on the roads and will have 
a positive environmental impact. Altogether, 
the project upgraded and extended the 
existing rail tracks linking Budapest Airport 
to the main line. Developers built a rail cargo 
yard with a handling capacity of 148 TEU per 
day and a storage capacity of 480 TEU, with 
a kerosene unloading station for rail cars 
and road tankers. In addition, developers 
rebuilt the service road network which links 
the logistic areas with the public roads and 
the airport terminals. This involved the 
construction of separate lanes, such as bike 
lanes and pedestrian routes, and integrated 
two roundabouts for easier access between 
the airport and public roads.

Focus on your principal activities and entrust 
everything else to us. Our expertise is your 

guarantee for rest.

If you are interested in our services in the area of  
facility management, please visit our corporate site:

www.future-fm.hu

future  fm future afm

How can we make your 
operation more efficient?
How can we make your 
operation more efficient?
How can we make your 
operation more efficient?



T-W is a Design & Build Construction 
Company. Our parent company was 
established in 1946 in Great Britain.  
Its remarkable and effective activity 
in the UK enabled Towns-Wadey to 
open its first Central European office 
in Prague, in 1991. As a result of the 
opportunities and experiences gained 
in the region, the company expanded 
its business activity after the Czech 
Republic in Hungary, in 1999.

We are happy to provide services for our 
Clients in planning and execution of new 
investments, carrying out refurbishment 
works and interior design solutions. We 
strive to provide our Clients with the widest 
possible range of services, therefore our 
contracts include the following items:

• Main Contracts
• General contracts 
• Entire building reconstruction
• Refurbishment of Heritage buildings
• Finishing expert works 
• Interior design jobs (incl. design)
• Exterior Building-Facade works 
• Concrete structure 
• Refurbishment jobs

At our work, we combine the best practice, 
effective West-European managing and 
process controlling techniques with the 
expertise of the local qualified work force. 
Based on the above we guarantee for our 
Customers to: 

• Establish direct, constructive working 
relationship with the customer and its 
representatives  

• Work according to a plan and schedule 
in the most practical and effective way

• Comply the quality  expectations in 
every kind of work

• Use low cost  solutions
• Provide the all-time strictest supervision 

and control during the projects 

With the application of these methods, we 
could establish a corporate image that is 
based upon three basic pillars: 

• We put the view-points of our 
Customers in the first place 

• We are fast and precise at execution 
• We work with competitive prices 
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“After receiving a grant of €14,841,000 from the 
European Union’s Connecting Europe Facility (CEF), the 
large infrastructure project provided an extension and 

upgrade for the main railway line”

general contracting, served passengers as of 
1 November 1985. Between 1998 and 2005, 
traffic at the airport doubled from 3.9 million 
to 7.9 million. The Hungarian state, who 
once owned the airport, decided on partial 
privatisation. This served as a move towards 
the ‘international experience’: it hoped to 
gain support from strategic private strategic 
partners to develop new transport connections, 
car parking and shopping facilities. Between 
2007 and 2011, the airport constructed its 
long-term development plan as well as the 
Skycourt project. Developments included 
the new central hall at Terminal 2, of which 
commenced in 2009, and was inaugurated in 
March 2011. The new 28 000-square-meter 
building is integrally linked to the two older 
buildings, Terminals 2A and 2B. The Skycourt 
was designed to enhance passenger traffic 
capacities as well as retail, food and beverage 
outlets through the necessary expansion of 
terminal 2. The complete development program 
cost 261 million euros (approximately 75 billion 
HUF) and the funds were mostly covered by 
Budapest Airport’s “BUD Future” program. The 

Budapest Airport has developed 
substantially since its fledgling days in 
1938. The airport, previously intended for 
joint civil-military-sporting purposes, was 
initially designed for an area between three 
settlements: Pestszentlőrinc, Rákoshegy and 
Vecsés. At the end of World War II, the half-
built airport was severely damaged and was 
reconstructed between 1947 and 1950. After its 
opening in 1950, passengers passing through 
the airport began to increase, rising from from 
49,955 to 359,338 by 1960. By 1974, passenger 
traffic reached one million, which created a 
demand for several new projects. In 1977, 
construction started on a new control tower 
and a second runway of 3707 meters, parallel 
to the first. Additionally, a technical base 
was built for maintaining Malév’s aircraft. As 
numbers climbed, the number of landings and 
passengers reached 32,642 and 1,780,000 by 
1980: this encourages developers to consider 
a new terminal. In 1983, the foundations of 
the new terminal were established. Terminal 
2, a facility with an area of 24 000 square 
meters, built from Austrian loans under 

KÖZTI Architects & Engineers, the architect of SkyCourt is an
architectural firm with the longest traditions in Hungary, was
founded in 1949. During its history more than three thousand
people have worked for it, so we can worthily say that since
the middle of the last century, the cream of Hungarian architect
professionals was associated with KÖZTI. Nowadays the
company operates five big architect studios.

KÖZTI Architects & Engineers provides outstanding references in the
fields of education, health, industry, trade and catering, but it is also
highly familiar with the fields of residential buildings, public buildings,
office buildings, sport complexes and cultural property. Besides these,
KÖZTI’s portfolio also includes major reconstructions in Hungary, as well
as the designing of the SkyCourt Terminal of Liszt Ferenc International
Airport and Budapest Sports Arena.

KÖZTI believes that every building is an independent, unique creation
which makes the joint dreams of the customer and the designer come
true. However, designing a building is not just artistic creation but also
engineering work, and this duality is what makes architecture special.

KÖZTI Architects & Engineers,
employs the most excellent
engineers to make sure that
envisioned buildings of its
customers will become reality
in a professional, economic,
power saving way, by using all
the innovative architectural
solutions of the 21st century.

KÖZTI

ARCHITECTS & ENGINEERS

SkyCourt Terminal, Budapest, Hungary
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With 60 years of history, Çelebi is a global 
reference as an airport services provider 
including Ground Handling, Cargo, 
Passenger, Ramp, Warehouse 
Management, Trucking, General Aviation, 
Airport lounge management and VIP/CIP 
Services.

 Serving just under 300 thousand flights 
and handling close to a Million Tons a 
year, Çelebi leads the markets in Turkey, 
India and Hungary while accelerating its 
expansion into 
Middle-East and Asia-Pasific regions.

Certified with: ISAGO, ISO9001, 
ISO14001, OHSAS18001 and RA3.

2018 is a significant milestone 
for Çelebi, celebrating its 60 
years as a global Ground Hand-
ling Services provider, with a 
presence today in 5 countries 
and 39 stations.

www.celebiaviation.com

TURKEY
INDIA
HUNGARY
GERMANY
AUSTRIA 

YOUR GLOBAL
SOLUTION PARTNER

COMPANY OVERVIEW
Celebi is a group of companies specializing in airport ground handling, cargo 
warehouse and cargo handling activities and is the first privately owned 
company in this area. Celebi Ground Handling, Turkey, the flagship company 
of the group started operation in 1958. Today the company operates in thirty 
seven airports located in Turkey, Hungary, Germany, Austria and India giving 
Celebi a distinguished position among the largest independent ground 
handling companies in the referred countries as a full service ground handling 
provider in accordance with the highest international and IATA standards. 
The group serves around 300 international customer airlines, 500,000 flight 
movements and 800,000 tonnes of air freight per annum. 

HOW MANY OFFICES DO YOU HAVE ACROSS EUROPE? 
Celebi has been providing ground handling, cargo handling and warehousing 
services at three countries in Europe since 2006 having a strong focus on 
operational safety, efficiency, service and value for money. Particularly, Celebi 
has been operating at Frankfurt, Vienna and Budapest airports. Its head office is 
located in Istanbul, Turkey.

WHAT HAS MADE THE COMPANY SO SUCCESSFUL?
Celebi prides itself on combining international quality and know-how with 
expertise of doing business in the emerging markets, utilizing the knowledge 
gained through its international network and moreover, Celebi is a company 
that is large and powerful enough to have its name among the top global 
ground handling and cargo handling services providers and is still boutique 
enough to be able to devote a high concentration of its top management which 
will ensure the success of cooperation for all stakeholders in the ecosystem. 
The sense of tradition, gained experience, implementation of advanced 
technology, continual investment in people, the ability to act nimbly, precision 
and flexibility to address the customers’ requirements and provide “Value Added 
Solutions” to each customer, and the quality approach have all been present 
since its founding day are salient factors of Celebi spirit.

WHAT SORT OF STAFF TRAINING IS INVOLVED? DO YOU HAVE  
CENTRALIZED TRAINING? 
The aviation industry has been requiring highly qualified employees. Celebi 
Hungary has more than 70 internal trainers locally, and ensures that 95% of the 
trainings are in-house ones. We develop our training system yearly and we’ve held 
more than 170 types of training. We also believe that the soft skills have to be 
evolved and in 2018 we plan to devote more than 2400 trainings for these skills.

DO YOU PROMOTE WITHIN AND GIVE THE OPPORTUNITIES AVAILABLE 
TO LOYAL MEMBERS OF STAFF BEFORE OUTSOURCING?
The basic performance and career management rule at Çelebi is to identify 
realistic but challenging objectives that can be expressed in numerical terms 
and to strive to achieve those objectives, meeting, recommendation systems 
and performance interviews. 

The professional and managerial competences required for each position 
are also specified along with their general ones. Such matters are reviewed 
at regular intervals and changed accordingly. Performance and career 
management evaluations are also carried out on the basis of the same 
competences. Whenever a position vacancy occurs, it is always announced 
throughout the entire group. This practice is intended to facilitate position 
transfers among the group’s national and international operations.

DO YOU FIND A SHORTAGE OF SKILLED LABOUR?
Çelebi seeks to have long-term relationships with its employees. We believe 
that the carrier path what we can offer is attractive. We believe that everyone 
who works for us is an individual representative of the company itself. Hungary 
is suffering its worst labor shortage on record nowadays. Naturally we try to hire 
colleagues according to the volume of the business and to ensure the highest 
quality of the service. It is not easy to find well-trained people.

HAS THE COMPANY MADE ANY SIGNIFICANT INVESTMENTS IN THE 
PAST 12 MONTHS? OR DOES THE COMPANY HAVE ANY SIGNIFICANT 
INVESTMENTS PLANNED FOR THE NEXT 12-18 MONTHS?
As part of our growth strategy, Celebi continuously pursues initiative in order to 
expand its business lines and network. In this respect, we have started de-icing 
activities in Vienna last year, management and operation of domestic cargo 
warehouse in Delhi as well as commenced ground handling operations at new 
airports in Turkey and India. Currently we are at the final stage of planning for 
several material investments and business development initiatives. Accordingly, 
we are planning to develop a new cargo facility in Budapest, temperature 
controlled cargo facility in Frankfurt, penetrating in more new markets in 
emerging countries and expand our network in existing markets. Besides, in the 
next couple of months we will handover various airlines hub operations (ground 
handling activities) of various airlines in Austria and India. 

DO YOU HAVE ANY NEW PREMISES OPENING?
We are planning to start ground handling operations at least in 10 airports until 
the end of 2019 and two or three of 10 will be in new countries.

TELL US ABOUT NEW PROJECTS OR CURRENT DEVELOPMENTS
We are in the amid of structural changes in the sector. Customer experience and 
technology have become the key determinants of trend in air travel. Thus, while 
we are trying to diversify range of services based on customer relations, we are 
also investing in new technological enhancements for process optimizations. 
Keeping in tune with new technologies is the only way to survive in a market 
where the passenger is the focus and the customer (airline) is the King. In the 
meantime , we are heavily investing in people ,who are our main values, in 
order to improve employe engagement and loyalty.

WHAT ARE YOUR FLAGSHIP PROJECTS?
As a group, we are focused on two workstreams; first one is becoming solution 
partner of airlines at their hubs and second one is to expand our network. 

HOW DOES THIS AFFECT THE FUTURE GROWTH OF THE COMPANY?
The above stated projects will enhance our competitiveness, ensure 
sustainability and improve the efficiency. Those three elements are determined 
salient matters of a successful business model in ground handling services.

HOW DO YOU STAY ONE STEP AHEAD OF THE COMPETITION?
Celebi has leading edge capabilities in this area gained in hyper competitive 
markets like Istanbul, Delhi, Budapest, as well as large scale operations such 
as Mumbai, Istanbul including Sabiha Gokcen (2nd airport in Istanbul and hub 
of Pegasus). Celebi’s formula is composed of following features: standardized 
processes producing the highest service quality in similar format at each airport, 
accountable and measurable KPIs, innovative approaches for efficient and 
productive services, strict implementations of safety, security and environment 
management systems, collaborative examination approach for continuous 
improvement in services and cost of respective services, assuring competitive 
charges for respective services, and scaling the handling organization in order 
to address the traffic growth.

At Celebi we have both global and local procurement departments. When 
it comes to choosing a supplier, we analyze the cost of the total ownership 
rather than the first investment cost. Price, references, quality, maintenance 
conditions, spare part prices, long term discounted rates are the main 
parameters taken into consideration for supplier selection. 
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“The complete development program cost 261 million euros 
(approximately 75 billion HUF) and the funds were mostly 

covered by Budapest Airport’s “BUD Future” program”

HUF towards Malév on the day of the latter’s 
grounding. In spite of this, the International 
Airport has gained solid, sustainable revenue 
in recent years.

Current shareholders of Budapest Ferenc 
Liszt International airport are AviAlliance 
(55.44%), Malton (a subsidiary of GIC) (23.33%), 
Caisse de dépôt et placement du Québec 
(21.23%). The airport was originally owed by the 
Hungarian state and had a public ownership 
but on January 2002, the Aviation and Airport 
Directorate was abolished and replaced by 
two new organizations. HungaroControl then 
became responsible for air traffic control and 
Budapest Airport Zrt. for airport operation. 
There were challenges at this time due to 

airport invested 215 million euros, i.e. 82% 
of the program, into airport development by 
February 2011. Unfortunately, on 3 February 
2012, the airport suffered the “grounding of 
the Malév”, a date which went down in the 
history of Hungarian aviation as “Black Friday”, 
after the national carrier was grounded at 
6:00 a.m. The airport operator was forced to 
suspend numerous developments, including 
the Cargo City project, and had to implement 
a mass redundancy affecting 180 employees 
as a result of needing to drastically cut costs. 
This also led to the closure of Terminal 1 on 31 
May 2012. The bankruptcy of Malév disrupted 
the airport’s rapid development as Budapest 
Airport had unpaid invoices of 4.2 billion 

Projects at Budapest Airport:

•  MSCP Multi Storey Car Park Design 2017-
   70 000 m2 - 2500 parking

•  Covered Sidewalk to Parking area 2017

•  TNT Logistics Base 2016, 7250 m2

•  WIZZAIR building 2015, aircraft hangar 2250 m2

Engineering services:

•   since 1989

•   general design

structural - mechanical - electrical - infrastructure

architecture - urbanism - interior design

Main projects:

Hillside Office building, Corvinus University, primary
schools, Kioszk - Ybl Buda Creative House

Tesco hypermarkets, Premier Outlet Center Shopping
Mall

Kerox, Lindab, Jungheinrich Factories, Prologis
Logistics, ALDI warehouse center

residential buildings

sport facilities

•   development planning

•   supervision of construction projects

•   architectural expertise

KONSTRUMA

+36-1-413-3881, +36-30-297-2117

Budapest 1078 Murányi str. 1. II/7
konstruma.hu, office@konstruma.hu

Konstruma Engineering Office Ltd.

Mihály Zoltán Oláh MSc, PhD
owner, director, architect

Design

TNT Logistics Base

WIZZAIR hangar building

MSCP Multi Storey Car Park Design
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Let us help you.
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SOUTH BUDA INDUSTRIAL MARKET
Logistics is booming with the developments of Budapest Airport

The Budapest-South submarket with its strategic location near the Budapest Airport and the M0 ring 
road has made it the most popular destination for distribution and logistics functions and it has given 
place to numerous build-to-suit and proprietary developments in the recent years. According to the 
data of CBRE the submarket has accommodated 72% of the total new completion volume since 2014, 
its vacancy rate has tumbled from 16.2% to 2.4% over the period, essentially limiting even smaller 
relocation ambitions to new developments.

“The boom of the logistic market reflects the continuous growth of the Hungarian economy (up by 
4.4% in Q1 2018 according to the Central Statistical Office). The main contributors to this growth 
were market-based services like trade and tourism the main elements that Budapest Airport and 
its surroundings provide to the Hungarian economy. This strong growth has a positive effect on 
the investment volumes around the airport. CBRE foresees new investment not only in the logistics 
sector but also in hotel and office developments.”, Lóránt Kibédi Varga Managing Director at CBRE 
Hungary stated. 

BUDAPEST AIRPORT & CBRE
Budapest Airport is a highly active and notable market player with developments to improve 
passenger & cargo handling. CBRE has been mandated to manage the construction works of the new 
DHL facility (handed over in 2017) and provided support for the preparation phase of Cargo City 
project from the conceptual design to the building permit procedure.

Supporting a constant change with such complexity of legal, operational and several other aspects is 
a particularly challenging work from project management point of view. To face this challenge CBRE 
has dedicated more project managers to the upcoming Budapest Airport projects and doubled the 
size of the PJM department in 2017. “The close co-operation has not only provided a spectacular 
result for Budapest Airport and a considerable experience and track record of logistic projects 
for CBRE but hopefully will lead to a long and successful relationship in the next future for both 
companies”, Barna Harangi, Head of Project Management at CBRE Hungary said.
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the start of the summer season: a time when 
the low-cost carrier can commence its three 
times weekly service to Paphos. Budapest’s 
goals for the future are to make Ferenc Liszt 
International Airport the most successful 
airport in Central and Eastern Europe in terms 
of passenger growth, service quality and 
operational efficiency. The government truly 
believe that the airport is the key driver of 
local economic growth for Budapest, and for 
Hungary as a whole. Budapest International 
has also set itself the goal to operate efficiently 
and profitably on a sustainable basis. Finally, 
the airport company aims to strengthen 
its already strong global position in the 
private airport market and to identify further 
opportunities. With the help of active and fast 
business growth, the motivated management 
team will strengthen the position of the airport 
in the face of growing competition.

management. Although it only took a year and 
a half until there were new owners as BAA 
decided to sell its stake to the German company 
HOCHTIEF AirPort and three financial partners.

Budapest Airport is always finding ways to 
improve and to make passenger experience the 
best it can be. 2018 promises another year of 
strong growth as they aim to offer one million 
more seats for passengers traveling. The 
International Airport has announced that it will 
add eight more routes and has added another 
carrier to its roll-call when American Airlines 
makes a welcome return. Whilst resuming 
ties with the US from May, the oneworld 
member will operate a daily seasonal service to 
Philadelphia, joining LOT Polish Airlines’ long-
desired new links to New York JFK and Chicago 
O’Hare. Easyjet began route launches this 
year with a daily service to Berlin Tegel, while 
home-based Wizz Air will further increase 
Budapest’s route network during S18 timetable 
with three new connections; Stavanger, Athens 
and Santander. Ryanair intends to double 
the airport’s operations to Cyprus following 

BUDAPEST AIRPORTBUDAPEST AIRPORT

doubling passenger traffic, resulting in the 
need for further development. The then 
sole-owner of the airport decided to partially 
privatise Budapest Airport to promote positive 
change. In June 2005, the State’s privatisation 
agency initiated a tender for concession rights 
and 75 percent minus one vote of Budapest 
Airport Zrt.’s shares were acquired by new 
private owners. When the tender was finalised, 
the British company BAA took over airport 

FC hirdetés.indd   1 2018.06.14.   16:11:44
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Chartering a 
quarter century of 

success and growth
Growth in the aviation sector continues at a phenomenal rate 
across the world and is perhaps as well exemplified at Munich 

Airport (MUC) as anywhere else.
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“Being honoured as the first five-star airport in Europe by the 
London-based Skytrax Institute is a thrilling accolade for our 

service and the high-quality passenger experience we provide”

O n May 17th, 1992, the brand 
new regional airport in Munich 
officially opened its doors. Located 
approximately 30 kilometres from 

the old airport in Riem, the new airport was 
situated to the north-east of Munich.

The first flight to take off from the new 
airport was a Lufthansa Boeing 747, which 
lifted off from the north runway at 5:59am for 
a scenic flight over the Alps with 218 guests of 
honour on board. The next day the news media 
were full of rave reviews for the smooth “on-
the-fly” handover to the new airport location, 
calling it a “world-class performance” 

There have been many landmarks in the 
intervening 25 years since that maiden voyage, 
but one of the most significant events occurred 
just a few weeks after lift-off, when in July 1992, 
Munich hosted the G7 summit and the airport 
welcomed 140 special flights carrying US 

president George Bush, his Russian counterpart 
Boris Yeltsin, German chancellor Helmut Kohl 
and the heads of the other leading industrial 
countries, each with a large entourage. 

As Munich Airport celebrates its 25th 
anniversary, it can reflect upon a period 
of extraordinary development which has 
seen it become one of Europe’s leading air 
transportation hubs, having become the 
only one on the Continent to boast “Five-star 
Airport” status. 

“Being honoured as the first five-star 
airport in Europe by the London-based Skytrax 
Institute is a thrilling accolade for our service 
and the high-quality passenger experience we 
provide. Our goal must now be to maintain 
our excellent quality standards and continue 
expanding the services we offer travellers,” 
commented Dr. Michael Kerkloh, the President 
and CEO of MUC, in April 2017.

LLOYD CONCEPT STORES MUNICH AIRPORT
Terminal 2 level 4 check in, departure Lufthansa
Terminal 2 level 5 (Non Schengen) lloyd.com

NEW
AUTUMN | WINTER

COLLECTION 
ARRIVED
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Your employees make better, faster decisions
with cloud services and mobile experiences

Welcome to the era of modern work
Decisions are no longer centralised. Employees make swift, well-informed decisions that trigger impactful action

when and where it needs to happen. People choose their own tools because they know better than anyone
what they need to succeed.

Data lives on devices and clouds you own and those you don’t. It crosses networks you own and networks you don’t.

This is the modern perimeter and it needs a new security approach.

Endpoint Security
Manage all endpoints

Cloud Security
Control the new perimeter

Threat Defense
Detect and remediate

To find out more or request a trial call +49.89.12503644-0  or email dach@mobileiron.com
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MUNICH AIRPORT

“Munich Airport was designed as an airport for all of Bavaria. 
Since it opened, it has made a substantial contribution to 

Bavaria’s dynamic economic growth and is a key factor for the 
economic competitiveness of the entire state”

capacity and choice of retail and dining options.
According to the Airport, the new terminal 

also raises the bar in terms of its environmental 
impact and energy efficiency; the “green 
terminal” sets new standards for the airport 
industry. Climate protection is a top priority for 
MUC, which has a strategic target of becoming 
Germany’s first airport to achieve carbon-
neutral operations by 2030. 

Evolution continues at MUC and the latest 
progress came with the news that strategic 
partner Lufthansa is to station 15 Airbus 
A350jets in Munich. Serving long-haul routes 
with these advanced widebody jets will result 
in enormous reductions in fuel consumption, 
emissions and noise. 

“Munich Airport was designed as an airport 
for all of Bavaria. Since it opened, it has made 
a substantial contribution to Bavaria’s dynamic 
economic growth and is a key factor for the 
economic competitiveness of the entire state. 
Its unchanging task is to meet the increasing 
mobility needs of the people and the 
companies in Bavaria by providing connections 
to destinations all over the world,” he reflected.

The recent past has proved a trans-
formational period for MUC with a number of 
major developments, including the opening of 
Germany’s first midfield terminal in April 2016. 

The 600 metre long terminal expanded 
the airport’s handling capacity by 11 million 
passengers per year whilst increasing the 
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“The increase from about  
11 million passengers in 1992 

to more than 42 million in 2016 
demonstrates the enormous 

growth we have seen over the 
past 25 years” 

“The increase from about 11 million 
passengers in 1992 to more than 42 million in 
2016 demonstrates the enormous growth we 
have seen over the past 25 years,” Dr. Kerkloh 
comments. “During that time, the airport built 
and launched a second terminal (2003) and 
later a midfield terminal (2016).

“In 2016 we handled approximately 42.4 
million passengers. In 2017 we expect growth 
in the range of 3 to 4 per cent. This is partly due 
to the fact that airlines have stationed more 
aircraft here and are adding new destinations,” 
he adds.

Understanding the client is of course an 
important consideration for MUC and Dr. 
Kerkloh says that the type of passenger visiting 
the airport evolves over the course of the year: 

“The passenger mix changes over the course 
of the year. During holiday periods we have 
more leisure holidaymakers, and otherwise 
there are more business travellers. Over the 
entire year, it’s around a 50:50 split.”

Of course airport revenue streams come 
in a variety of forms and it is important to get 
the right mix of retail and food and beverage 
choices for visitors.

“There are around 50 restaurants and 170 
shops. We try to cover the entire range from 
fast food to gourmet dining, and from simple 
gift shops to the Hermes boutique,” says Dr. 
Kerkloh. “The non-aviation segment is becoming 
more important all the time, and already 
accounts for around half of our revenues.” 

Amid all the celebrations Industry-EU was 
privileged to recently catch up with Dr. Kerkloh, 
who has witnessed enormous changes since 
first arriving at MUC in 2002 as the President 
and CEO of Flughafen München GmbH (FMG), 
the airport operating company: 

“Over the past 25 years Munich Airport has 
achieved excellent growth and will continue to 
do so. MUC has been among the world’s best 
airports for years (currently: No. 1 in Europe 
and No. 4 in the world according to Skytrax) 
and intends to retain that status,” he affirms.

Munich Airport is located 28 kilometres to the 
north-east of Munich and as one might anticipate, 
has excellent transportation links, including its 
own autobahn connection and two S-Bahn rail 
lines connecting it with Munich city centre.

The airport has a total area of 1,570 hectares 
and can handle every possible aircraft. The 
two runways are 4,000 metres long and 60 
metres wide and operate independent of one 
another. Together they are operational for all 
imaginable aircraft types; from the little Cessna 
to the world’s largest aircraft, the Antonov 225. 

The airport is also home to four aircraft 
hangars, as Dr. Kerkloh describes:

“In the four hangars, maintenance work 
is performed and offered by the following 
companies: Lufthansa, Air Berlin, MCM and the 
police helicopter squadron.”

One of the biggest changes in the past 25 
years has been the number of passengers that 
the airport handles.

We have been working with Munich Airport since 
January 1997; so we have a nice anniversary too.  
20 years is a significant period of time in our industry!

During this time we are responsible for the entire 
Fieldservice, we are a certified reseller for Fujitsu (servers 
and clients) and we have a long record of very successful 
projects (migrations, roll outs, implementations) with
Munich Airport

We are very proud and happy of the long partnership 
with Munich Airport and we are looking forward to the 
next 25 years.
 
In the 2016 IDG Customer Satisfaction Survey, microCAT 
was ranked:
No. 7 in Customer Satisfaction in Germany
No. 1 in IT Security Projects in Germany
No. 1 in Application Development in Germany

Your strong partner in IT solutions
since 1985

microCAT GmbH

Bunsentrasse 3
82152 Martinsried
Tel: +49 (0)89 745158-0
info@microcat.de
microcat.de

Services
Business Intelligence
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CRM / ERP Solutions
Data Warehouse Solutions
EDI / EAI / XML Solutions
Enterprise Content Management
Hardware / Software
High Availability Solutions
Infrastructure Optimisation
IT Consulting
IT Services
IT Support / Break & Fix
Mobility Solutions
Outsourcing / Outtasking
Project Management
Roll Out
Security Solutions
Sharepoint
Software Asset Management
Software Development
Storage Solutions
System Management
Virtualization
Unified Communication
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“The advantage of the company is that it can optimally address 
and implement the expectations of the airport’s customers (i.e. 

the airlines) and the airlines’ customers (i.e. the passengers)”

“The non-aviation segment is 
becoming more important all 

the time, and already accounts 
for around half of our revenues” 

“The level above the departure area will serve 
to channel arriving passengers, depending 
on whether they are headed for the security 
screening for connecting passengers on that 
level or down to the baggage claim area. This 
level will also have attractively designed and 
spacious lounge areas. 

“The expansion project, including the 
affected arrival areas in the existing Module B, 
will have a total area of about 80,000 square 
metres. According to initial estimates, the 
project will cost a total of 400 million euros, 
which Munich Airport will finance with its own 
resources,” he continues.

Such an extensive project, amidst the 
hustle and bustle of a busy airport, presents 
its own unique set of challenges. These are 
nothing new to MUC however and Dr. Kerkloh 
is confident that disruption will be minimised:

“Of course a terminal expansion project 
in the middle of the existing ramp while 
flight operations continue as normal is a big 
challenge – a little bit like open-heart surgery. 
We are completely confident, however, that we 
are up to the task, because we faced similar 
challenges while building the Satellite Terminal, 
and came through with flying colours.”

The Satellite Terminal celebrated its first 
anniversary in April. And the results are more 
than respectable, as Dr. Kerkloh outlines:

“In the first year, the new terminal handled 
more than 74,000 flights. Since it opened on April 
26, 2016, Germany’s first midfield terminal has 
been used by around 9 million passengers – with 
one in five travelling on intercontinental routes. 

“The Satellite Terminal is a continuation of 
the successful joint venture between Munich 
Airport and Lufthansa. It has increased the 

FMG). It operates Terminal 2 along with the 
satellite building that opened in April 2016. 

“The advantage of the company is that it 
can optimally address and implement the 
expectations of the airport’s customers (i.e. 
the airlines) and the airlines’ customers (i.e. 
the passengers). 

“That is a big reason behind the selection of 
Terminal 2 as the world’s best terminal in the 
World Airport Awards (Skytrax 2017).”

Today FMG and its subsidiaries have 
approximately 8,500 employees but in total, 
Munich Airport is the centre of employment for 
around 35,000 people. 

Despite its significant growth and success, 
the airport continues to look forwards and has 
announced plans to expand Terminal 1. 

“With the construction of a new pier and a 
central building complex, the terminal will gain 
capacity for an additional 6 million passengers 
per year. The new pier will be linked to the 
existing A and B modules of Terminal 1 and 
will extend 320 metres into Munich Airport’s 
western apron. It will have stands to handle up 
to 12 aircraft, including two equipped for Airbus 
A380 superjumbos,” Dr. Kerkloh explains.

“The overall architectural design is based 
on a three-level structure consisting of a core 
adjoining the existing Terminal 1 and a pier. 
At the apron level, the baggage claim area and 
departure gates for non-pierside aircraft will 
be located. The level will be connected to the 
existing terminal at Module B. 

“The core building will contain the central 
security and passport control facilities and a 
marketplace with high-quality dining and retail 
offerings. The departure gates, inside the pier, 
will also be on this level. 

The considerable retail presence is a mark 
of the general growth at MUC, which saw 
394,000 take-offs and landings during 2016.

“That number continues to increase, 
for example because yet another low-cost 
carrier, Eurowings, has stationed four aircraft 
in MUC to serve more than 30 destinations,” 
states Dr. Kerkloh.

Eurowings is just the latest airline attracted 
to the gateway to Bavaria, but Lufthansa and its 
subsidiaries continue to dominate, at present 
accounting for over 60 per cent of total traffic 
at MUC.

The role of partnership cannot be under-
stated and has transformed MUC’s fortunes 
over the past 15 years, as Dr. Kerkloh explains:

“Munich Airport is unique in that regard; 
in 2002, the airport operating company and 
Lufthansa joined forces to build, finance and 
operate Terminal 2, which opened in 2003. 
For that purpose, FMG and Lufthansa formed 
a special company, Terminal 2 Gesellschaft 
(40 per cent owned by Lufthansa; 60 per cent 
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of respondents to the Skytrax survey chose 
us as the number one airport in Europe and 
number three in the world is their very positive 
response to the friendliness, hospitality and 
Bavarian charm of our airport staff. 

“And there’s one more unique Bavarian 
feature: We operate our own airport brew pub 
– and it’s a huge hit with our guests from all 
over the world, and with our neighbours.

“We hope that it remains as safe at Munich 
Airport as it has been in the past, and that we 
do not experience unfortunate incidents of 
any kind. And we are very confident that we 
will complete our anniversary year with an 
impressive passenger record,” he concludes.

“The anniversary was celebrated with 
numerous events for the various target groups. 
About 8,000 airport employees attended the 
big anniversary party celebrated on the day 
itself. On May 20 and 21, the airport hosted 
family days, with a section of the airport ramp 
open to the throngs of visitors. 

“The guests had the opportunity to inspect 
modern and historical aircraft and also got an 
up-close look at aircraft handling operations.”

The final word from Dr. Kerkloh is to reflect 
upon what has made Munich Airport such an 
unmitigated success over time.

“Once again, I can only let other people 
speak for us. A big reason why the millions 

new Airport Academy in the west of the campus.”
The need for further expansion is likely 

to heighten in coming years, but presently, 
Dr. Kerkloh says the biggest challenge is slot 
management:

“The existing system with two runways is 
close to full capacity, so that even now we are 
fully booked during most hours of the day. As 
a result, we are already forced to turn down 
traffic because we lack the necessary slots for 
additional take-offs and landings. That’s why 
we are still urgently calling for a third runway 
and appealing to policy makers to make a 
decision as quickly as possible.”

Despite the challenges of running a major 
airport in the 21st Century, Dr. Kerkloh and his 
team have plenty to reflect upon and celebrate.

“Munich Airport’s development has been 
an unparalleled success story. The number 
of takeoffs and landings more than doubled 
over the first 25 years and passenger traffic 
has increased nearly fourfold. In airport 
management, it is an ever-increasing priority 
to find sustainable, resource-conserving 
solutions for the operation and expansion of 
an airport.

“Munich Airport is committed to the 
environment and climate protection and wants 
to be a trailblazer in that area. We therefore 
recently passed a resolution committing 
Munich Airport to the target of becoming 
Germany’s first airport with carbon-neutral 
operations by 2030. The company plans to 
invest a total of 150 million euros to achieve 
that goal.

“A big reason why the millions of respondents to the Skytrax 
survey chose us as the number one airport in Europe and 

number three in the world is their very positive response to the 
friendliness, hospitality and Bavarian charm of our airport staff”

“The Satellite Terminal is a continuation of the successful 
joint venture between Munich Airport and Lufthansa. It 

has increased the capacity of Terminal 2, which is used by 
Lufthansa and its Star Alliance partners, by 11 million to 36 

million passengers per year”

capacity of Terminal 2, which is used by 
Lufthansa and its Star Alliance partners, by 11 
million to 36 million passengers per year.

“With its light-flooded spaces and 
outstanding range of services, the new 
building has proved a big hit with the airport’s 
passengers and staff. 

“The driverless underground personal 
transportation system (PTS) takes less than a 
minute to carry passengers from Terminal 2 to 
the satellite. Another advantage of the quick 
link: passengers departing from Terminal 
2 gates can also head over to the satellite to 
explore the new world of shopping and dining 
options. Awaiting them are 16 stores, seven 
restaurants and cafés and three duty free 
zones with a total area of 7,000 square metres.

“The central marketplace surrounding the 
apron tower has proved especially popular, 
offering a wide range of Bavarian and 
international specialties.”

Another major project in the offing is the 
redesign of the Munich Airport Centre (MAC), 
including the Forum and the central building, 
with the aim of creating an architecturally 
consistent, attractive, modern link between 
Terminal 1 and Terminal 2. The work is to be 
carried out between 2020 and 2023.

And there will be further investment in the 
future, as Dr. Kerkloh describes:

“Of course Munich Airport will continue to 
develop. Along with the big expansion projects, 
the third runway and the refurbishment of 
Terminal 1, further expansion measures are 
planned in the airport’s public areas, such as the 
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Rattan Sedia d.o.o., 1. Resnik 12, 10 000 Zagreb, Hrvatska

rattansedia.hr

Rattan Sedia from Bosnia and Herzegovina and Croatia is a synonym for production of woven 
furniture in Europe. The beauty of design, comfort and quality are the guiding principles 

that have been driving us for years. With our own production of woven furniture we have 
set ourselves as the leading company for furnishing terraces of catering facilities and family 

houses. A special advantage of our off er is making custom furniture in diff erent colors, speed of 
delivery, quality and constant expanding our off er with new models.

We have focused on the customers' wishes so that all of our products can be tailored to your wishes. 
Dimensions, color and combination of models depend on your needs, and we will be happy to help you 
with the advice and experience from previous projects. With our own production, we are ready to off er 
you new models and even the color of the rattan. The materials we use have been tested many times, 
and we are proud owners of the ISO standard, the SGS and the CE mark. Also we are the winners of 

many medals and plaques for design and product quality. 

Numerous references testify to the trust and satisfaction of the customers so far, and our work and eff ort 
are rewarded with recommendations and continued collaboration on new or upgraded projects. Apart 
from the neighboring countries, the quality of our products has been recognized worldwide and we are 

proud with our references from Russia, Germany, France, Italy, Ukraine, Poland, Switzerland, Turkey, 
Maldive Islands and many others. With minimum maintenance our products will serve you many years with 
the durability of paint , structural strength and no knitting strands. We are sure that you will fi nd in our off er 
products that best represent you or your business regardless it is a family hotel, restaurant, cafe or garden.

For more information telephone

+ 385 (0)1 29 46 064
or email rattansedia.hr@gmail.com

You dream it, we weave it

V alamar Riviera is the leading 
Croatian tourism company and 
one of the leading tourism groups 
in Croatia. Valamar Riviera is a 

large tourism investor with more than EUR 
440 million invested in its portfolio over the 
last 13 years (including acquisitions). It owns 
two brands: Valamar Hotels and Resorts and 
Camping Adriatic by Valamar. Valamar owns and 
operates 30 hotels and resorts and 15 camping 
resorts (total 21,000 keys or 56,000 beds) in five 
attractive destinations along the Adriatic coast 
– from Istria and the islands of Krk and Rab to 
Dubrovnik. Valamar represents roughly 12% of 
the hospitality market share in Croatia by capacity.

HISTORY 
The history of Valamar Riviera is tied with the 
early beginnings of tourism and hospitality in 
Poreč in 1895 and the opening of the Riviera 
hotel in 1910 after which the company was 
named. In 1953  Riviera Poreč was established, 
the company predecessor of Valamar Riviera 
and that year marked the beginning of 

organized tourism and hospitality in Croatia. 
The years from 1965 to 1990 are marked 
by dynamic business growth and intensive 
construction of properties. The years from 
1990 to 2000 are significant for the economic 
processes of privatization and ownership 
transformation in the war’s aftermath. From 
2000 to 2010 business growth and portfolio 
investment were in focus. In the next four 
years, consolidation of the management 
and portfolio marked the progress of today’s 
Valamar Riviera. Zlatni otok d.d. Rabac and 
Dubrovnik – Babin Kuk were merged to Riviera 
Adria d.d., which later on integrated Valamar 
grupa d.d. and Valamar Adria holding d.d. 
The consolidated company started operating 
under the name Valamar Riviera d.d. and was 
listed on the Official Market of the Zagreb Stock 
Exchange in December 2014. The years 2015 
and 2016 represent the new stage of growth 
and acquisition. In 2015 Valamar invests in 
premium services and 4* and 5* properties 
while 2016 is significant for the acquisition of 
Imperial d.d. on the island of Rab. 
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• Create new value for stakeholders by 
significantly increasing our market 
capitalization. 

• Steer a sustainable and socially 
responsible development of destinations 
by investing up to 2.5% of our revenues 
in corporate social responsibility, 
training and development projects in 
destinations.

• Offer attractive and long-term sustainable 
dividends to our shareholders.

• Be recognized as the most desirable 
employer in tourism because we offer 
salaries above the Croatian average 
and hire locally, in order to achieve a 
70% rate of returning seasonal workers 
and develop more than 80% of our 
management internally. 

OUR STRATEGIC INITIATIVES 
Focus on the guest: Provide excellent service 
in each contact with our guests to create 
unforgettable experiences and exceed 
expectations. Build log-term, personalized 
relationships with our guests while taking in 
consideration their individual needs. 

Caring for our employees: Develop a 
stimulating corporate culture where the 
organization can learn and grow and where 
employees and guests come first.

Growth strategy: Improve business 
operations and sales, develop the portfolio 
and expand through strategic partnerships 
and acquisitions in order to continually achieve 
strong revenue and profit growth. 

Innovation and digitalization: Be an innovative 
hotel company in the leisure hospitality market 
and leverage the opportunities provided by 
digital technologies in order to fully meet and 
anticipate our guests’ needs.

Development of our destinations and 
responsibility to the local community: Steer 
a sustainable and socially responsible 
development of destinations and improve 
social conditions in the local community.

STRATEGIC GOALS 2016 – 2020
• Grow significantly by retaining the 

market-leading position in Croatia, 
with double-digit EBITDA-CAGR in the 
next five years, through acquisitions 
and strategic partnerships in selected 
European leisure travel destinations.

• Invest HRK 1.5-2 billion in the portfolio 
while maintaining a solid balance sheet; 
generate premium returns by steady 
growing the EBITDA margin to 35-38% 
with a sustainable net debt/ EBITDA ratio.

• Strengthen direct relationships with 
guests by achieving 50% of revenues 
from direct bookings and 30% of 
returning guests. 

• Expand strategic partnerships with well-
known international companies and 
key partners in order to prolong the 
season, diversify the customer base and 
optimize business. 

guests and employees come first. To 
deliver new value for shareholders 
through corporate responsibility by 
promoting sustainable development and 
supporting local communities. 

OUR CORE VALUES
• Responsible: We are a responsible 

business partner, a caring employer, 
supportive towards the community 
and committed to preserving the 
environment.

• Welcoming: We make our guests feel 
very welcome and highly appreciated.

• Ambitious: We set challenging goals and 
strive for excellence in everything we do.

• Innovative: We engage in collaborative 
innovation to improve our performance, 
stay alert and open to change. 

• Proud: We take pride in our destinations 
and being part of the Valamar family. 

VALAMAR RIVIERA’S BUSINESS MODEL 
Valamar manages the complete guest 
experience. It includes the development and 
maintenance of our hospitality assets, operating 
management of hotels, campsites and resorts 
and the improvement of the tourism offering at 
a destination. We manage the entire destination 
value chain, our business excellence and 
destination partnerships produce high quality 
service, optimize operations and secure a high 
return on investment. 

VALAMAR VISION, MISSION & CORE VALUES 
• OUR VISION is to be the leader in leisure 

tourism and create authentic guest 
experiences in partnership with our 
destinations.

• OUR MISSION is to create unforgettable 
guest experiences by using innovative 
services in leisure tourism. To develop 
a stimulating corporate culture where 
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Solving Customer Challenges with Global Impact

Ecolab is a trusted partner, working behind the scenes at more than 1 million 
customer locations throughout the world to solve operational challenges, 
reduce environmental impact and protect brands. Our 48,000 associates deliver 
comprehensive solutions and on-site service to promote safe food, maintain 
clean environments, optimize water and energy use, and improve operational 
efficiencies for customers in more than 170 countries. 

We are the global leader in water, hygiene and energy technologies and 
services that provide and protect what is vital to us all: clean water, safe food, 
abundant energy and healthy environments. We are proud of our relationships 
with our customers — relationships built on delivering innovative solutions 
through personalized service and enhanced through broad insights and 
advanced data analytics. 

We are united by our purpose to make the world cleaner, safer and healthier, 
and by our unlimited resourcefulness to solve your most pressing challenges. 
We are committed to being there for you, behind the scenes wherever and 
whenever you need us, to help keep you at the forefront. 

When our customers succeed, we succeed. 

Working Behind the Scenes   
to Help You Succeed
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45 BILLION 
RESTAURANT MEALS.

Each year, Ecolab  
helps support clean  

kitchens, serving
113 MILLION 
LOADS OF LINENS PER YEAR, 
providing clean sheets and towels  
for 1.1 billion hotel guests.

We help  
clean

1.1 TRILLION 
GALLONS OF WATER 22%

& 40%
FOSSIL-FUELED 
ELECTRICAL POWER

NUCLEAR  
POWER,

Ecolab helps  
manage

annually, which equates to the 
annual drinking water needs 
of 3.8 billion people.

Each year, Ecolab 
helps generate 

reducing environmental impact. 

42%  
OF GLOBAL PROCESSED  
MILK is produced hygienically. 

Ecolab helps  
ensure that 1 BILLION

HOTEL ROOMS.

Each year,  
Ecolab helps  

clean more than

27%  OF THE  
WORLD’S PROCESSED FOOD

Ecolab helps  
ensure the quality 

and safety of
at 5,000 food and beverage 
plants around the world.

31 BILLION 
HANDS PER YEAR. 

Across market  
sectors, Ecolab’s 

hand hygiene  
solutions help clean
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Our solutions help customers achieve ambitious business and environmental goals.  

With an unparalleled combination of science and service, we deliver exponential 

outcomes that benefit customers and communities. Fundamental to our approach 

is an understanding that real and lasting change is accelerated when economic and 

environmental benefits align. 

We call this our eROISM outcome: the exponential value of improved performance, 

operational efficiency and sustainable impact.

Measurement is a critical component of our process to deliver 

exponential outcomes. Using our proprietary eROI value 

approach, we measure our impact and quantify customers’ 

return on investment. 

We start with what matters most to our  

customers — performance — and link performance 

outcomes to environmental and social metrics  

and cost savings to demonstrate the triple- 

bottom-line benefits of sustainability.  

We strive to create cleaner, safer and 
healthier operating environments for 
employees and customers.

Our solutions conserve water and 
optimize water quality. 

Our solutions save energy by enabling 
more efficient operations, or help  
produce more energy by uncovering  
oil and gas reserves.

We manage GHG emissions and improve 
indoor and outdoor air quality. 

Our solutions help keep waste out  
of landfills. 

Our programs and services improve  

asset use and increase asset life.

How We Use eROI to Quantify and Communicate  
Exponential Value: 

Our eROI value approach quantifies what matters most to  

our customers: 

  Improved Performance: We help customers achieve system 

assurance and ensure clean, safe and healthy environments. 

We make sure these outcomes increase over time. 

  Operational Efficiency: We identify ways to improve 

efficiency and outcomes to ultimately reduce total cost  

of operations. 

  Sustainable Impact: We help customers minimize impact 

on the environment to reach their sustainability goals. We 

measure the sustainable impact of our solutions against a 

set of sustainability indicators that align with customer key 

business drivers across a diverse set of industries. 

eROI Framework in Action: 

The outcome of this process is a clearly defined value that 

aligns with customers’ key performance indicators. Across  

all sectors and solutions, Ecolab delivers measurable 

Exponential Value. 
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Personal, on-site service
Ecolab’s more than 25,000 sales-and-service associates 
comprise the industry’s largest and best-trained direct sales-and-
service force. While on-site, Ecolab’s field service teams monitor 
systems and technologies to collect data and ensure they are 
working properly, share best practices, provide training, promote 
safety, solve challenges and help customers realize the full 
benefits of  used technologies and programs. In addition, each 
visit provides them with a deeper understanding of customer 
operations — the basis for actionable recommendations to 
improve guest and employee satisfaction, keep food safe, 
increase operational efficiency, reduce water use, achieve 
sustainability goals, enhance safety and protect brand 
reputation. Customers can feel confident in knowing that they 
have the industry’s dedicated top talent to help address their 
operational and sustainability needs.      
       
Sustainable Impact & Improved Performance
Ecolab is your valued parner, commited to protecting vital 
resources, to operating responsibly and sustainably and to 
helping you grow and suceed. Ecolab makes it possible for 
economic growth and natural resource conservation to be 
complementary goals, achieved together  to support strong 
economies and healthy societies. Ecolab helps customers 
minimise impact on the environment to reach their sustainability 
goals and measures the sustainable impact against a set of 
sustainability indicators.
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possible for economic growth and natural resource conservation to be complementary 
goals, achieved together  to support strong economies and healthy societies. Ecolab 
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Economy and Sustainability

Industry leaders are seeking new ways to continue to grow and 
expend and to lighten their environmental footprints and they 

are choosing Ecolab as partner. Do you know why?

COMMITMENT TO SOLVING GLOBAL CHALLENGES

Science + Service =  
Partnering to Solve Global 
Challenges Sustainably 

ORIGINAL DEFINITION OF 

sus·tain·a·ble (adj.)

Involving development that meets the needs  
of the present without compromising the ability 
of future generations to meet their needs.

This definition brings the work Ecolab does every day clearly into focus. We are working 
at more than one million customer locations, helping companies rethink operations and 
business strategies to reduce use of natural resources and ensure long-term viability.  

This approach is core to our purpose and ingrained throughout our company. From how 
we operate and develop products to the way we work with customers and support our 
communities, we are working to deliver a “sustainable” future for everyone.
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LATEST INNOVATIONS FROM ECOLAB
Ecolab ensures clean and safe environments and 
promotes guest satisfaction through solutions for 
cleaning and sanitizing, including on-premise laundry, 
warewashing and hand hygiene, housekeeping and floor 
care for hotels, restaurants, hospitals and other facilities.

Cleanliness is critical when it comes to protecting your 
brand. Cleanliness impacts your guests’ experiences and 
perceptions. It affects their loyalty  and influences what 
they tell friends and family. That’s why it’s so important to 
consistently deliver a clean, pleasant first impression.
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OUR INNOVATION IS THE PRODUCT OF SCIENCE 
AND CUSTOMER INSIGHT
Our customer relationships are built on two solid cornerstones: 
continuous, customer-centric innovation and personalized, on-site service. 

Through millions of customer visits across a range of industries around 
the world, we gain first-hand knowledge of the challenges businesses 
face — knowledge that guides our innovation process. Increasingly, we 
augment information gathered by our field teams with insights from data 
generated from the advanced, real-time technologies we utilize to monitor 
customer systems and processes 24/7. 

We use this information to help ensure the new products and programs 
we develop effectively solve customer challenges and address emerging 
issues. Our 1,600 scientists, engineers and technical specialists bring 
broad disciplinary expertise to these challenges. And to develop the 
industry’s most innovative solutions, they draw upon our deep expertise 
in critical core technologies, including antimicrobials, dispensing and 
monitoring, personal and environmental hygiene, polymers, surfactants, 
solid chemistry and water management solutions.

As we develop new products, we pay close attention to sustainability, 
focusing on ingredient responsibility, human health and environmental 
impact over the product life cycle. Our commitment is to meet today’s 
challenges — and to develop new solutions that will keep our customers 
at the forefront. 

OUR AIM IS TO BE YOUR MOST VALUED PARTNER
Ecolab’s more than 25,000 sales-and-service associates comprise the industry’s largest and best-trained direct 
sales-and-service force. Each day, we dispatch our experts to customer locations around the world — restaurants, 
hotels, hospitals, manufacturing plants, refineries and other businesses spanning more than 40 industries. Our 
field service teams pay multiple visits to more than 1 million customer sites every year. 

While on-site, our field service teams monitor systems and technologies to collect data and ensure they are 
working properly, share best practices, provide training, promote safety, solve challenges and help customers 
realize the full benefits of our technologies and programs.  

In addition, each visit provides us with a deeper understanding of customer operations — the basis for actionable 
recommendations to improve guest and employee satisfaction, keep food safe, increase operational efficiency, 
reduce water use, achieve sustainability goals, enhance safety and protect brand reputation.

SCIENTISTS, ENGINEERS AND  
TECHNICAL SPECIALISTS

MANUFACTURING 
FACILITIES

Personal, on-site service — when and where you need us.

SALES-AND-SERVICE 
ASSOCIATES

CUSTOMER SERVICE AND 
TECHNICAL SUPPORT

24/7

BACKED BY

GLOBAL TECHNOLOGY 
CENTERS

PATENTS

Science Service
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1,600

7,700

19

25,000

To learn more about Ecolab’s sustainable approach and  
inovative products please contact your local sales associate:
tel: + 385 16321 600  |  www.hr.ecolab.eu
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VALAMAR RIVIERAVALAMAR RIVIERA

provide authentic hospitality. At Valamar, we 
reach service excellence through daily training 
to perfect our professional skills, and the weekly 
Up!Lifting trainings by certified Up!Lifting 
trainers, general managers, department heads 
and all other employees. All our employees 
are ValamArtists who contribute to our top-
rate service culture and our combination of 
proactivity, creativity, hospitality, team spirit 
and homely atmosphere, and they all treat 
their colleagues and guests in accordance with 
Valamar’s service culture.

Guests’ wellbeing 
In order to meet the expectations of our guests, 
Valamar services meet the highest standards 
regarding their impact on the health and safety 
of our guests and employees. 

This has been confirmed by a number 
of certificates including the following: 
HACCAP, ISO 9001, ISO 14001, ISO 50001, “Q” 
quality mark by the Ministry of Tourism, FEE 
(Foundation of Environment Education) Blue 
Flag, Sustainable Hotels, Travelife Gold Award, 
TUI Environmental Champions

with the aim of getting extremely satisfied and 
loyal guests. Valamar always strives to provide 
pleasant surprises to its guests through an 
unexpected service, by knowing a specific 
situation and anticipating guests’ specific 
needs and wishes. This is achieved by creating 
an organization-wide culture focused on the 
service. Through prior staff education and 
development, employees are encouraged to 
direct their potential at providing top grade 
services in each situation, and there is a system 
of improvement that does not end until service 
excellence is achieved. At Valamar, such service 
level is called Unbelievable; in 2016, as many as 
93% of the guests gave our staff the greatest 
possible ratings – Unbelievable or Great.  

Up!Lifting service at Valamar, or the 
excellence of service, is achieved by raising 
the service to both guests and colleagues to 
a higher level, and by implementing our core 
values daily, since service is our key product. 
Service excellence is the basis for a lasting and 
sustainable business success. The focus is on 
the employees: they lead the joint creation of 
service excellence in order to fulfil our vision and 

ongoing process where we respond to the latest 
market demands, but primarily by considering 
the demands and expectations of guests. Our 
main 4 service concepts are: V Level, Premium 
Family and Family, Adults only/ friendly and 
Food and Beverage service concepts. 

Direct relationships and Increased  
Guest Loyalty 
Creating returning loyal guests increases 
our revenues and allows us to increase the 
share of direct bookings. In 2016, Valamar 
Riviera reported HRK 467.5 million achieved 
via Valamar’s direct distribution system: call 
centre, direct online booking, loyalty program 
and front offices.

Building Long-lasting and direct 
relationships with guests
We have to know our guests if we want to 
provide the best services tailored according 
to their needs. We believe we can improve 
our focus on the guest through our customer 
relationship management (CRM) and by 
systematically collecting and analysing guest 
preferences.

This information helps us addressing our 
guests’ needs directly before, during and 
after their stay, thus establishing yearlong 
communication. Our CRM is additionally 
supported by our loyalty programs Valamar 
Plus Club for hotels and resorts and Camping 
Adriatic Plus Club for camping resorts.

The programs are designed as an attractive 
platform since the first day of membership. 
Our efforts have already produced good 
results: in 2016 the rate of returning guests 
was 24%. We believe that after some additional 
improvements to our loyalty program, we will 
understand our guests and their loyalty better 
and reach the targeted 30% of returning guests.

Unbelievable service 
Dedication to raising the service to the highest 
level is an approach implemented back in 2013, 

Commitment to environmental 
sustainability: Employ a proactive approach to 
environmental preservation and sustainability 
by efficiently using natural resources, 
protecting the sea and the environment, saving 
energy, adequately managing waste and 
raising awareness about environmental issues 
among guests, employees and suppliers. In 
this way, we protect the natural beauty of the 
environment where we work and live.

OUR GUESTS (2016 FIGURES)
• Valamar market segments in hotels 

and resorts: 34% families, 29% adults 
and couples, 13% seniors, 13% active 
guests, 7% MICE, 4% vacation groups 
and tours 

• Market segments in Valamar camping 
resorts: 42% families, 20% adults and 
couples, 18% luxury camping, 7% active 
guests, 7% seniors and 6% short stay

• Demographic of Valamar Riviera guests: 
28% of our guests are from the German 
market, 14% from Austria, 8% Italy and 
Slovenia, 6% from the Netherlands, 5% 
from Great Britain and domestic guests. 
26% arrive from other markets. 

Service Concepts 
We develop tailored products and service 
concepts based on guests’ needs and desires. 
The product development strategy defines 
ambitious plans for innovative improvements 
of service concepts, focusing on the Upscale 
and Premium portfolio segments, in hotels and 
resorts and camping resorts.

In 2016, we successfully started 
implementing key service concepts, setting very 
high demands for quality and the consistence 
of their application throughout our properties. 
Such an approach will enable consistence 
in market communication as well, and 
subsequently contribute to the development 
of service concepts as familiar brands. At the 
same time, their development is a continual, 
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• Growth through acquisitions, mergers 
and partnerships in leisure destinations

• Optimization of prices, occupancy and 
distribution to increase revenues

• Focus on operating efficiency
• Active participation in associations and 

institutions to develop and promote 
tourism

Investments 
Since 2012, Valamar Riviera has invested 
around HRK 1.4 billion in the development 
of its portfolio, thus increasing the share of 
Premium and Upscale accommodation from 
29% to 40%. 

aspiration towards the further growth of our 
revenue and profit. They are:

• Portfolio capital investments and asset 
development

• Sales and distribution strategy
• Management of the Valamar brand
• Segmentation and selection of target 

markets
• Increase in direct bookings and guest 

loyalty
• Strategic partnerships and supplier 

relations
• New programs and offerings in 

collaboration with strategic partners and 
destinations to prolong the season

include talents, skills and knowledge of other 
corporate functions. Recognition of human 
potentials and their development through the 
Valamar Academy program greatly contributes 
to growing employee satisfaction with the 
corporate culture and climate, and on their 
loyalty to the company. 

The investment in education and training 
remains a top priority for Valamar.

Investment in future employees and 
promoting jobs in hospitality and tourism 
An especially important project focusing on 
investments in promoting jobs in hospitality 
across the country was realized in the school 
year 2016/2017 in collaboration with the 
Ministry of Tourism. It refers to the co-
financing of 217 scholarships: with the initiative 
Valamar Riviera becomes the largest individual 
scholarship provider in Croatia’s hospitality 
and tourism (Croatia’s total: 245, Valamar 
Riviera: 89%) with a total investment worth 
HRK 1,085,000.00.

We have also continued our successful 
collaboration with the Faculty of Tourism and 
Hospitality management in Opatija (University 
of Rijeka): from our experts’ participation in 
Career Days, promotion of jobs in hospitality 
and tourism, trends in the development of 
human resources and new jobs and careers 
at Valamar Riviera as well as the 300-hour 
internship of 15 students at Valamar Riviera. 
We have also continued organizing Open 
Days, aiming to present operations and 
employment opportunities at Valamar to the 
local community. 

GROWTH STRATEGY 
In 2016, we achieved an exceptional increase 
in both revenue and profit by improving our 
business processes, developing our own 
portfolio, increasing the focus on our guests, 
and developing our business through strategic 
partnerships and acquisitions. In addition, we 
identified the key factors that will support our 

EMPLOYEES AND ORGANIZATION
Valamar Riviera is the largest employer in 
Croatian tourism employing more than 5.000 
people in peak season. We continually work on 
increasing the employment rate and improving 
our employees’ salaries, working conditions 
and skills. We will pursue this policy because 
we believe that human resource management 
is the greatest challenge in the forthcoming 
period. This is why we focused on our 
employees in one of our key strategic goals. 
Their skills and professionalism represent the 
foundation of our service excellence and the 
company’s success.

Through prior staff education and 
development, employees are encouraged to 
direct their potential at providing top-grade 
services in each situation, and there is a system 
of improvement that does not end until service 
excellence is achieved. All employees at Valamar 
Riviera have the option to receive additional 
training, depending on job requirements, and 
in 2016 almost 100% of employees received 
some form of training, while the number of 
training hours grew by 37% compared to 2015.

Over the past several years, more focus 
was given to internal training by employees, 
in the areas of professional training for some 
departments, in line with the Train the Trainer 
program. Also, all Valamar managers are 
involved as internal educators in the Valamar 
Academy program. Currently, more than 
66% of general managers, department heads 
and assistant managers have completed the 
Valamar Academy program lasting 12 to 24 
months, and they have successfully assumed 
more demanding positions and responsibilities. 
Considering Valamar Riviera’s business 
priorities, developing internal talents has so 
far been focused on general managers and 
assistant managers at Valamar’s properties, 
department heads at hotel operations, and 
specialists and department heads in the sales 
and marketing sector. In the coming period, 
the Valamar Academy program will expand to 
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our partners on individual projects, thus 
enabling both product and service optimization 
and, eventually, greater efficiency.

Growth through acquisitions 
In 2016, Valamar Riviera successfully 
expanded its business operations to another 
top-quality tourist destination on the Adriatic 
Sea by acquiring the majority stake in Imperial 
d.d. on the island of Rab through a strategic 
partnership with Allianz ZB d.o.o., a mandatory 
pension fund management company. 
Following the conclusion of the takeover 
bid by the end of 2016, Valamar Riviera and 
Allianz ZB jointly acquired 88.93% of Imperial’s 
shares. Valamar Riviera purchased 54.71% of 
shares for HRK 285 million, which meant that, 
as a company, Imperial d.d. was valued at HRK 
697 million in total.

INNOVATION & DIGITALIZATION 
Innovations represent one of Valamar’s 
core values and have always been a part 
of Valamar identity. They are also one of 
the key ways Valamar is recognized by our 
guests and partners. Therefore, at Valamar 
we continuously innovate and improve our 
products, services, processes and capabilities 
to achieve superior customer experiences and 
operational efficiency. 

The company actively tracks and fosters 
innovation across the company, mainly through 
a central project management organization 
that tracks, oversees and manages strategic 
cross-functional projects in the organization. 

At Valamar we are especially proud of 
our Perfect Experience Creator program that 
curates the guest experience of the entire 
destination to their individual needs and 
desires. The program is aimed at increasing 
guest engagement with local experiences 
and services that not only meets our guests’ 
quest for authentic experience, but also 
supports communities and entrepreneurs in 
our destinations. 

report the highest growth (6 p.p. and 3 p.p., 
respectively). Valamar Riviera’s goal is to have 
one property working year-round for each 
destination. By additionally boosting preseason 
and postseason segments, two hotels, Valamar 
Diamant in Poreč and Valamar Lacroma 
in Dubrovnik, stayed opened throughout 
2016. The Valamar Sanfior’s preparations for 
yearlong operations have begun as well.

Management of the Valamar brand
In 2016, we began the process of redefining 
the existing brand strategy, based on the 
Valamar Riviera corporate brand and two key 
product brands: Valamar Hotels & Resorts and 
Camping Adriatic by Valamar. This strategic 
project aims at improving the efficiency 
and strength of the umbrella brand and the 
overall structure of the corporate, product 
and service sub-brands in order to harmonize 
the communication strategy at all levels with 
the ambitious plans of the company. The new 
brand strategy is expected to be completed 
in 2017, while its full implementation in 
properties and in communication will be 
achieved in 2018 and 2019.

Strategic partnerships 
Valamar continually works on establishing 
strategic partnerships. This effort has 
generated an increase in the number of guests 
from air travel markets, a more uniform 
segmentation of source markets, and season 
prolongation. There are two segments that we 
have been building in particular – the specialist 
segment and the tour operating segment.

We focus our specialist partners on the 
existing and new products, through which we 
generate growth, particularly in the preseason 
and postseason period. The products on which 
we focus our activities are cycling, tennis, 
gastronomy, destination events, and large-scale 
international conferences. In the tour operating 
segment, we find additional room for growth 
through new investment projects and focusing 

brand new premium camping services and 
features. In the period up to 2020, investments 
in the portfolio will reach HRK 1.5-2 billion, 
the EBITDA margin will steadily grow to 35-
38% and generate premium returns while 
maintaining a stable balance sheet and a 
sustainable net debt/ EBITDA ratio.

Sales and distribution strategy 
In 2016, Valamar Riviera achieved significant 
26% growth in direct sales, its most lucrative 
channel. The average daily rate grew by 4.6% 
at company level. As regards overnights, 
campsites saw an increase of as much as 
10%, while hotels reported a 6.6% increase 
compared to 2015.

The average rate increase in Premium and 
Upscale properties was 8%, with an increase 
in the number of overnights for the Premium 
(10%) and Upscale (9%) products. Valamar’s 
occupancy grew by 2.9 percentage points. 
Premium buildings have the highest occupancy 
(53%). Two destinations, Krk and Dubrovnik, 

In 2016 began the preparation for 
Valamar’s largest investment cycle planned 
for 2017, worth HRK 900 million. The value of 
the single largest investment in this particular 
cycle is HRK 562 million and it is focused on 
Rabac, where in October 2016 began the 
construction of two luxury resorts – Valamar 
Girandella Resort 4*/5* and Valamar Bellevue 
Resort 4*. The said investment will reposition 
Rabac as the leading leisure destination for 
high-end guests. Moreover, the investment 
is important for the overall economic 
development of the local community and will 
secure more than 350 new jobs. Finally, a 
number of new features will become available 
to local residents and visitors alike – from 
beaches, promenades and playgrounds to 
new catering establishments and sports 
activities and venues. 

In 2016, on the island of Krk, Croatia’s first 
ever five-star campsite was opened, Camping 
Resort Krk 5*, while Camping Resort Lanterna 
4* received its fourth star and now offers 
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preserving the Adriatic coast and sea.

Our retired colleagues 
This program fosters long-term relations with 
the retired employees, primarily as a gesture 
of gratitude for all they did during their years 
of service, but also with the intent to include 
former colleagues and exchange experiences 
that could contribute to Valamar’s growth and 
development.

Little tourism 
In 2016, as part of this program, we organized 
visits by kindergarten groups from Valamar’s 
destinations, so that the children could learn 
their first facts about vocations in the hospitality 
industry, but in a playful and entertaining way, 
suited to their age.

Valamar’s Big Heart 
Valamar’s Big Heart is a framework for 
fundraisers and charity initiatives and projects 
intended to help those in need. In 2016, Valamar 
continued helping the many associations and 
initiatives in the local community aimed at 
helping vulnerable groups of society. Over 
the year 2016, as part of this program, more 
than HRK 390,000 were distributed through 
donations.

ENVIRONMENTAL SUSTAINABILITY 
As the leading tourism company in 
Croatia, Valamar Riviera is fully aware of its 
environmental responsibility and involvement 
in the lives of the local communities in 
its destinations. The company employs a 
systematic approach to protect the key resource 
in tourism - the environment. Furthermore, 
the company is oriented towards achieving 
sustainability goals, and devotes special 
attention to regulatory compliance, prevention 
of pollution as the fundamental approach to 
managing environmental aspects, rational use 
of resources, waste reduction and disposal, and 
staff training to handle any potential incidents.

the company directly contributes to the 
development of the local community and the 
creation of the prerequisites for a sustainable 
development of the tourism business in the 
general, social interest of all the destinations 
where it operates.

Excellence through knowledge 
A rather important project was carried out 
in 2016 in cooperation with the Ministry 
of Tourism, awarding 198 scholarships for 
students pursuing careers in tourism and 
catering across Croatia. Valamar will also 
provide them with internships and employment 
once their education is completed.

ValamArt 
Valamar Riviera continuously supports the 
creativity of national and world’s artists, as well 
as numerous cultural initiatives and projects 
that have yielded many works of art. In 2016, 
Valamar supported projects in arts and culture 
that gathered a number of renowned national 
and foreign artists, as well as attractive arts-
and- culture events, with over HRK 260,000.

Promoting sports 
Valamar Riviera directly organizes or sponsors a 
number of sports events. In 2016, the company 
invested around HRK 2.6 million in these 
sports events, organized in all of Valamar’s 
destinations with the aim of developing the 
localities, and promoting sports and active 
lifestyle. Most of the sports events are held 
in both pre-season and post-season, with an 
exceedingly positive effect on guest arrivals 
outside peak season.

Green Valamar 
The umbrella program called “Green Valamar” 
includes energy efficiency projects and various 
environmental protection initiatives, in the 
context of everyday operations and awareness-
raising activities among guests, employees and 
the local community about the importance of 

Valamar’s 9 corporate social responsibility 
programs 
Considering its impact on the local community, 
environment and society as a whole, Valamar 
Riviera has organized its CSR efforts into nine 
umbrella programs and have committed at 
least 2.5% of annual revenues to investments 
in these programs. In 2016, as much as 3.37% 
(HRK 49.5 million) of the revenues was invested 
in the programs. In 2016, we invested HRK 12.5 
million more in corporate social responsibility 
programs than in 2015.

1. Enriching the destination 
2. Building tourism infrastructure 
3. Excellence through knowledge 
4. ValamArt
5. Promoting sports 
6. Green Valamar 
7. Our retired colleagues 
8. Little tourism 
9. Valamar’s Big Heart

Enriching the destination 
The program for enriching the destination 
experience supports cultural, culinary, 
educational and entertainment events, 
projects and initiatives that improve the 
attractiveness and competitiveness of a 
destination, contribute to the prolongation 
of the tourist season, and cultivate the local 
communities’ cultural identity and values. 
Aside from supporting destination projects 
through partnerships, Valamar Riviera 
independently organizes projects that are 
enjoyed by numerous tourists and local 
population alike. In 2016, more than HRK 
3.3 million were invested in expanding the 
destination events.

Building tourism infrastructure 
As part of this particular program, Valamar 
Riviera systematically invests in beaches, 
walking and biking trails, access paths, 
playgrounds and other forms of improvement 
to the tourism infrastructure. Moreover, 

Innovation should also be aimed at 
sustainability and managing environmental 
impact. For example, in several locations 
we are installing new e-chargers for electric 
vehicles. Our aim is to position ourselves 
on the e-charger maps and GPS navigation 
systems, in turn increasing our attractiveness 
as an e-destination. 

We recognize the global process of 
digitalization as a key enabler as well as a 
disruptor in the travel and hospitality industry. 
As one of the early movers in digitalization in 
the hospitality industry in Croatia, Valamar is 
today the Croatian market leader in revenue 
from direct bookings and breadth of digital 
customer journey touchpoints available to our 
guests, while they plan their travel or stay at 
a destination, ranging from our website, the 
newly developed mobile app, loyalty program, 
newsletters, and CRM campaigns, to social 
media, online marketing, online travel partners, 
guest feedback and online reputation tools, et 
cetera. When planning a travel experience, the 
primary information sources are digital while 
the paths to bookings are becoming more and 
more complex.

DESTINATION DEVELOPMENT AND 
RESPONSIBILITY TO THE LOCAL 
COMMUNITY 
Corporate social responsibility is an integral 
part of Valamar Riviera’s business tradition 
spanning six decades in tourism and hospitality, 
rooted in the belief that sustainable business 
should be a strategic goal and key driver of new 
value. Corporate social responsibility guides 
all of Valamar Riviera’s strategic initiatives, 
including employee development and training, 
destination development, investments in the 
local community and care for those in need, 
a systematic approach to the preservation of 
the environment and the quality of the Adriatic 
Sea as well as corporate transparency and 
responsibility to its stakeholders, shareholders 
and the investment community.
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challenges and opportunities for procurement. 
This is a time of constantly developing arrival 
motives and of ever more varied offers because 
modern guests are increasingly demanding; 
they want first-rate service, maximal flexibility 
and efficiency. Lifelong learning becomes 
mandatory, because acquiring knowledge and 
learning are a precondition for the growth of 
quality and development. Furthermore, we 
need to develop good relationships with our 
surroundings, while a team-based approach 
to work and tasks defined by the procurement 
process, as well as staff quality, are likewise a 
requirement for good service and meeting the 
expectations of guests as end users. 

Currently, our procurement works with 
more than 600 business partners. The list of 
business partners keeps growing considering 
the specificities and variedness of our requests 
and investment levels.

Department is responsible for investment 
preparation, the Investment Project 
Sector oversees the realization (building/
reconstruction) of the facilities, and the Technical 
Sector is in charge of the routine maintenance 
and upkeep. Some of the tasks are carried out by 
the company’s own employees, while others are 
entrusted to outside associates. All the activities 
are prepared and carried out in line with the 
annual maintenance plan, which is adopted by 
the Management Board and approved by the 
Supervisory Board. 

SUPPLY CHAIN & QUALITY 
In today’s modern conditions, procurement is 
becoming a key business function, defining the 
value and quality of input together with other 
organizational units of our company. 

Always raising the quality of service and 
offer at our facilities naturally brings new 

www.majur-hs.hr

Croatian market leader of  hotel cosmetic, 
hotel amenities and small equipment.

info@majur-hs.hr

Management System and ISO 50001 Energy 
Management System, as well as the Food 
Safety Management System (HACCP) based on 
Codex Alimentarius.

Raising environmental awareness among 
employees and guests 
Valamar has involved both its employees and 
its guests in various environmental protection 
projects. The employees are regularly educated 
on how to behave and what to do to preserve 
the environment. There are notices for both 
the employees and guests in several key places 
across the facilities reminding them how they 
can contribute to environmental protection 
– from different ways to conserve water and 
energy, to ways to reduce chemical use and 
waste generation, and properly dispose waste 
for recycling.

Energy efficiency 
As regards energy efficiency, the company 
is focused on reducing the consumption of 
fossil fuels (heating oil in particular), drinking 
water and electrical energy. Valamar’s first 
investments in green technologies were made 
back in the 1980s: the company invested in the 
early solar collectors in its campsites. Nowadays, 
there are around 1,800 solar collectors across 
Valamar’s properties, covering an area of 3,600 
m2. The environmental protection aspect is 
especially evident in Valamar’s investment 
projects: the company installs energy-saving 
appliances and replaces conventional light 
fixtures with highly efficient lighting solutions 
(LED lights), while solar energy and heat pumps 
are used to heat water in campsites and resorts.

MAINTENANCE, CLEANING & RENOVATION
The Technical Sector, the Investment Project 
Sector and the Development Department are 
in charge of maintenance and reconstruction; 
together, they form the Division for Business 
Development, Property Maintenance and 
Technical Services. The Development 

Valamar Riviera approaches environmental 
protection comprehensively. The company 
applies and certifies management systems 
promoting green business practices in order 
to achieve a balance between the economic 
progress, care for the environment and social 
involvement in the local community. In this 
way, each aspect is approached proactively 
and systematically. Valamar’s properties have 
implemented the ISO 14001 Environmental 
Management System, ISO 9001 Quality 
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We are building the world of tomorrow.

The world is growing. The expansion of social and urban infrastructure is becoming essential. Good water and energy supply as 
well as a functioning transportation system are crucial, and global trade demands well-developed transshipment centers: airports, 
container terminals, railway routes and highways. HOCHTIEF—a German name and a global brand. As one of the world’s most 
international construction service providers, we have been in business for over 140 years.
 
HOCHTIEF Infrastructure GmbH creates the foundations for well-planned, sustainable growth—for example by building bridges, 
roads, railways, tunnels, airports, harbors and social and urban infrastructure, all the way through to plants for the generation of 
conventional and renewable power. With HOCHTIEF Infrastructure you don’t just get engineering expertise. We speak your language. 
We have the specialists whose expertise can take a project through every phase to successful completion. With our services you 
also benefi t from special technical solutions that save you time and money.
 
In Northern Germany we have been well established for decades in harbor construction and marine works as well as in engineering 
construction. Over the last few years, we have adjusted our portfolio on the infrastructure market in the region to cater to market 
demands, and today we also offer other infrastructure projects, such as tunnels, bridges, roads as well as railway projects.
 
HOCHTIEF Infrastructure Germany North—headquartered in the Free and Hanseatic City of Hamburg—provides the whole spectrum 
of services in the fi eld of civil engineering and infrastructure construction for Hamburg, Schleswig-Holstein, Bremen, Lower Saxony and 
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“Hamburg primarily scores with its favourable location in 
terms of transport geography at the interface of North-
South and East-West routes, its broad range of services 

and excellent infrastructure”

T he Port of Hamburg is an expansive 
universal seaport located on the River 
Elbe in Hamburg. Known as Germany’s 
‘Gateway to the World’, the port has 

handled cargo for over 828 years. It continues to 
adapt to meet the needs of the city’s economy. 

With handling facilities suitable for every 
type of cargo, the Port of Hamburg is a 
significant industrial base with a net added 
value of 21.8 billion euros. It is not owned by 
any particular organisation, but it is considered 
a commercial area. The site of the port belongs 
to the city of Hamburg, but tenants are able to 
rent the terminals inside. 

The Hamburg Port Authority (HPA) is 
responsible for managing the infrastructure 

of the port. Upon speaking to Industry- EU 
Magazine, Jens Meier, CEO of the HPA, said:

“Hamburg primarily scores with its 
favourable location in terms of transport 
geography at the interface of North-South 
and East-West routes, its broad range of 
services and excellent infrastructure. The 
Hamburg Metropolitan Region is also one of 
the top markets for logistics floor space. Short 
distances make the areas available for logistics 
in and around the port a favourite base for new 
arrivals in the sector. To be able to cater for 
growing demand in the long term, Hamburg is 
closely cooperating with neighboring regions 
that possess additional capacity and profit 
from proximity to the Port of Hamburg.” 
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“Hamburg is further extending its 
position as Europe’s leading rail 

port. In 2016, 46.4 million tons of 
freight (up 1.5 percent) and 2.4 

million TEU (up 2.4 percent) were 
transported in/out of the port by 
rail. We are delighted about this 

record result”

Terminal operators have adapted to this trend 
and have extended their facilities accordingly. 
Since then, the container throughput achieved a 
1.0 percent advance in 2016. The port achieved 
a turnaround in seaborne cargo throughput, 
reaching a total 138.2 million tonnes in the 
general and bulk cargo segments. 

The port is contemplating a positive trend 
for 2017, according to Axel Mattern, Joint 
CEO of the Port of Hamburg’s Marketing. 
Improvements are continuously being made 
to the service to accommodate for growth in 
trade. Mr. Meier told Industry-EU:

“The focus is on the continued improvement 
of infrastructure for handling cargo and traffic 
in the port. Modernization of road, railway 
and waterway infrastructure is on a good 
way. Hamburg has always had the reputation 
of being a particularly fast, reliable, safe and 
secure port. Reliable infrastructure at the quay 
wall, in the port and in the hinterland as well 
as intermodal, optimised transport chains will 
ensure the success of the port.” 

including 40 berths for mega-ships. 
About 10,000 ocean-going ships arrive 

in the Port of Hamburg every year. The Asia 
trades are one of the main markets: In 2015, an 
average of 20 full-container Asia services called 
in Hamburg every week. This container traffic 
is significant enough to give the port an annual 
1.3 percent increase of Twenty-Foot Equivalent 
Units (TEU’s). The HPA reported that the port 
held 4.7 million TEU’s in 2016. 

Container throughput with Chinese ports 
made good progress, increasing by 1.6 percent 
to 2.6 million TEU. In addition, there were 15 
liner services in Arabian Gulf trades, 14 to Africa, 
11 to South America, 8 bound for North America 
and various direct connections with other trade 
routes, such as India and Pakistan, Central 
America and the Caribbean, and Australia. 

Hamburg sees continuous growth in the 
number of calls by containerships with a 
capacity of 10,000 TEU. The port is also seeing 
an increase in ultra-large containerships 
(ULCS). In 2015, 647 ULCSs tied up in Hamburg. 

“A daily challenge at the Port of Hamburg is 
the correct handling of large container ships. 
With the Nautical Terminal Coordination, (NTC) 
the Port of Hamburg possesses a unique facility 
addressing the central operational coordination 
of mega-ship calls – long before the vessel starts 
sailing along the River Elbe. NTC’s tasks include 
coordination of preliminary planning irrespective 
of terminal, approach and departure planning 
for mega-ships. As central interface, NTC drafts 
a total overview, coordinating this around the 
clock with the Nautical Centre in Hamburg and 
the pilots. This combines communications 
channels and spots the reciprocal effects of 
decisions relating to mega-ship clearance at 
an early stage. Conflict situations are therefore 
already detected, and if possible eliminated, on 
the approach to the pilotage waters.”

“All existing industries benefit from the port 
and its connections, including, for example, 
the industries around raw materials, finished 
goods and textiles. In addition, the export 
sector also benefits from the port, as things 
like machines or food are being exported.” 

“HPA’s goal is to continually develop the 
Port of Hamburg”

The seaport is able to cope with large 
quantities of trade, offering 42 terminals that 
can handle project cargo, liquid cargo, suction 
cargo, bulk cargo, and grab cargo. The total land 
area of the port is 4,258 hectares. 3,465 hectares 
of this space is in current use. The quay walls for 
ocean-going vessels are 43 kilometers long and 
they offer 280 berths for ocean-going vessels, 

“The focus is on the continued 
improvement of infrastructure 
for handling cargo and traffic 
in the port. Modernization of 
road, railway and waterway 

infrastructure is on a good way”
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Weekly feeder service Hamburg - Pori for containers and break bulk 
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Hacklin is an international group that 
offers a wide range of logistics services 
globally. Its headquarters are located 
at the Port of Pori, Finland which is 
frequently used as a hub for transports 
of oversize and heavy cargoes from all 
around the world.  

In addition to its Finnish offices in Pori, 
Helsinki, Hamina and Kotka Hacklin 
serves its customers in Hamburg, 
Moscow, St. Petersburg and Shanghai. 
Hacklin has also invested in efficient IT 
environment and customer interfaces 
are excellent.

Project logistics, handling of break bulk 
cargo is one of the main focus areas 
of Hacklin’s services. Hacklin provides 
consulting and planning services for 
managing large-scale project transports.

The Port of Pori - From coasters 
to ocean going cape size vessels

In addition to an excellent location 
logistically, the Port of Pori offers 
deep fairways (Mäntyluoto 12 m and 
Tahkoluoto 15,3 m) and favorable ice 
conditions that allow the port to operate 
all year round. The Port of Pori’s lifting 
and storing capacities are extensive. 
Lifting capacity of the port is up to  
200 tonnes. 

Weekly feeder service between 
the Port of Pori and Hamburg

Hacklin operates a weekly feeder service 
for containers and break bulk between 
Pori and Hamburg since 1986. 

The long tradition of our operations go 
back as far as 1908 and we still continue 
on the same way as family-owned 
company. We combine our professional 
experience with the most modern 
solutions in our field and our forwarding-
thinking vision. 

The cornerstone of our operations is great 
cooperation with our customers – the best 
solutions are always developed together. 

HACKLIN - OVER 100 YEARS ON LAND AND AT SEA

Pori - Hamburg 

2,5 days
Pori

St Petersburg

Gävle

Århus

Hamburg

Raahe

Kemi

Grimsby

Rotterdam

Antwerp

Bergen

Gdynia
Gdansk

Copenhagen

Pori • Hamina • Kotka • Helsinki • Hamburg • Moscow • St.Petersburg • Shanghai
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high added value and employment in the 
Hamburg Metropolitan Region. The port is also 
the largest and most important taxpayer and 
employer for the state of Hamburg.” 

Partnerships have played a key role in 
furthering the network of employees. In 
addition to this, “a co-operation between two 
or more organizations can help to simplify 
or innovate work steps”. Upon speaking to 
Industry- EU, Mr. Meier explained: 

“Back in 1982, the Hamburger port 
business community laid the foundation 
stone for the ‘paperless port’ by launching 
Dakosy Datenkommunikationssystem. 
With its Hamburg Port Community System, 
Dakosy now operates one of the world’s most 
efficient, functional and comprehensive port 
communication and telematics systems – an 
important quality seal for the Port of Hamburg.”

World trade affairs have continued to have 
an impact upon the Port of Hamburg. The CEO 
of the HPA said that he anticipates a growing 
trade with Canada “because of the free trade 
and investment agreement between the 
European Union and Canada”. 

Trade sanctions with Russia have “become 
apparent in the Port of Hamburg”. In response 
to the sanctions, trade with Russia has fallen by 
30%. However, current data has suggested that 
trade with Russia is in a slight upward trend. 

Mr. Meier added:
“Another factor influencing the commercial 

environment of the Port of Hamburg is the 
intensified competition with the North ports 
and those from the Mediterranean Sea.” 

Despite fluctuation in trade, consistent 
and sustained efforts to create multi-faceted, 
modern and capable infrastructure at the 
Port of Hamburg will have a positive influence 
on Hamburg’s logistics sector. In strong 
competition with the other main ports in 
Northern Europe, Hamburg can claim a strong 
position in seaport-hinterland services. This 
means that the Port of Hamburg can live up to 
its name as Germany’s ‘Gateway to the World’.   

traffic system ensures optimized road traffic 
and helps to avert traffic jams in the port.” 

In addition to these developments, joint 
CEO of Marketing Igno Egloff has announced:

“Hamburg is further extending its position 
as Europe’s leading rail port. In 2016, 46.4 
million tons of freight (up 1.5 percent) and 2.4 
million TEU (up 2.4 percent) were transported 
in/out of the port by rail. We are delighted 
about this record result. Now at 46.6 percent, 
the proportion of freight transported by rail 
received a further boost”. 

The development of the port has been a 
positive influence on jobs as well as on trade. 
The logistic sector underpins 172,000 jobs in 
Hamburg. 133,000 of these jobs are directly 
or indirectly related to the port. Mr Meier has 
provided further explanation of this. He said: 

“The port’s geographical location and the 
excellent performance of businesses there 
make the Port of Hamburg Germany’s leading 
foreign trade hub. As a cargo handling, 
storage and logistics hub, the port ensures 

in this success. All those investments stand 
for the close collaboration between all those 
involved in port business and management 
and has created an atmosphere favouring 
customers and competition.” 

“Against the background of rising transport 
volumes and ever more complex globally 
meshed logistics chains, digitalization of a 
transport hub like the Port of Hamburg will 
constitute a vital competitive advantage. 
HPA’s goal is to continually develop the Port 
of Hamburg as a smartport over the next few 
years. ‘Smart’ stands for an intelligent exchange 
of data to boost the port’s quality and efficiency 
as an essential element of the supply chain. As 
one example, an already launched electronic 

“To be equipped for future requirements, 
the Port of Hamburg needs to constantly adapt 
to current and anticipated market needs. In 
2017 the Hamburg Port Authority (HPA) aims 
to invest around one-fifth more than last 
year. A total of 240 million euros is due to be 
spent on keeping bridges, rail infrastructure, 
roads and quay walls in good shape. On the 
one hand, the Port of Hamburg’s position 
as one of Europe’s leading transshipment 
centres is an entrepreneurial success- thanks 
to investments of shipping and cargo handling 
companies and logistics providers. With their 
technical, economic and planning know-how, 
on the other, the Hamburg Port Authority (HPA) 
has played with big investments a decisive part 

“Another factor influencing the commercial environment of the 
Port of Hamburg is the intensified competition with the North 

ports and those from the Mediterranean Sea”



Industry EU Issue 101 99Issue 100 Industry EU ind–europe.com98

PORTS OF BREMEN

Sustainable 
Developments 
Ports of Bremen 

The Bremenports in Germany are constantly 
developing sustainable operations. The ports 

received an ESPO Award for their ecological efforts. 
Now, they have secured the role of host at the 

2018 ‘BreakBuild Europe’ conference. 
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PORTS OF BREMEN # Our Specialization
Forwarding solutions for industrial machinery

For more info on project logistics and our specialisations, 
please visit www.karlgross.de.

This is Karl Gross
Specialists for solving logistics challenges 

The possibilities in intercontinental logistics are manifold – and they are becoming increa-
singly complex. Shippers and consignees are looking for logistics partners supporting them to 
bene t from the possibilities available in the market. That is our aspiration – since 1876.

Professional expertise, profound knowledge about commodity  ows, a great deal of experi-
ence and up-to-date information are crucial to implement logistics solutions bene cial to our 
customers. 

That is why we specialized e.g. in providing logistics solutions for transportation of machinery 
and equipment for the food producing and food packaging industry, for the automotive pro-
duction sector and for the oil and gas business.

We combine competent support and the implementation of individual logistics solutions 
with personal customer care. This allows us to be of service to each customer in an individual 
manner. 

Find out more about our logistics services and products at www.karlgross.de

“The expansion of railway facilities in the Kaiserhafen area, which 
was completed two years ago, has led to a first increase in the 

capacity of the harbour railway and is already proving its worth”

B remenports GmbH & Co. KG is 
responsible for managing the 
commercial ports of Bremen 
and Bremerhaven. The private 

status company is working in public property, 
supporting the safe transportation of over 60 
million tonnes of goods (2011). 

The Bremenports originated in 13th Century 
medieval Germany, where a small harbour on 
the river Balge dealt with trade operations. 
The harbour was operational for about three 
centuries, but eventually it closed and relocated. 

The Bremenports have made developments 
that are typical of industrial logistic 
modernisation. The ports now have container 
transport instead of mixed cargo and air 
transport instead of overseas passenger 
traffic. They can also accept sea vessels in 
increased size and capacity due to completed 
developments at the port terminals. In the 
late 1970’s, the older port of Bremerhaven 

built a line of container terminals to increase 
throughput in a practical, comprehensive way. 

Today, the ports are able to provide an 
efficient service for transport containers, car-
carrying trains, and large vessels. An expansion 
of the Imsumer Deich storage tracks at 
Bremerhaven will allow the current volume of 
train traffic to double, creating enough room 
for a total of 16 trains. The trains will primarily 
be used for the transport of containers. 

The ports currently handle an average of 
570 freight trains a week, but with the new 
railway lines in place, the number of weekly 
trains will increase to 770. The development 
is “making good progress and is on schedule”, 
according to MD Robert Howe. 

Construction required around 4000 tonnes 
of steel sheet piling and approx. 3500 cubic 
metres of concrete instillation. Around 50,000 
cubic metres of soil was excavated, in total, to 
accommodate the project. 
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has employed 77,250 workers in Bremen and 
Hamburg. The total number of employers by 
Lower Saxony is 288,450 [figures correct as of 
2015]. However, 112 employees are expected 
to retire across the Bremen port group by the 
end of the year. Management are currently in 
the recruitment and training process to replace 
the retiring workers. 

The scope and ambition of projects at the 
ports has created a sustained culture of co-
operation. According to Bremenports.de, ‘The 
distinctive division of labour between Bremen 
and Bremerhaven is the guarantee for success 
and as a characteristic feature of the twin 
ports’. As both harbours are tirelessly working 
on green energy, sustainable expansions, 
connectivity, and productivity, there is a real 
sense that they are both capable of maintaining 
a positive track record in to the future.

“The ports of Bremen naturally 
benefit from their role as two 
of the leading breakbulk ports 

in Europe. The decision to 
hold the fair here is a logical 

consequence of our activities”

Environmental Ship Index ESI. Last year, 45 
particularly eco-friendly ships called at Bremen 
and Bremerhaven a total of 76 times and were 
granted an appropriate discount on the port 
charges.” 

This initiative could incentivise the 
production of more ecologically sustainable 
vessels, and the ports are making a strong case 
to create a sustainable, green future. For this, 
they have received an ESPO Award in 2016, 
and were commended for their sensitivity to 
the environment.

In addition to ‘green’ achievements, the 
Bremenports have won intensive negotiations 
and have secured the role of host for the 
“BreakBulk Europe” conference, 2018. 
‘Breakbulk’ is everything that cannot be 
transported in a container for its size, weight 
or quantity. Since breakbulk has particular, 
and potentially difficult, requirements, the 
breakbulk sector is highly specialised. 

The Bremenports have an interest in 
breakbulk that is entirely supported by their 
ability to cater for it. The ports impressed 
businesses overseas, and have been praised 
for their “excellent breakbulk conditions” by 
the British company Breakbulk Events & Media. 
Sven Riekers, Head of Breakbulk Sales at the 
BLG Logistics said:

“The ports of Bremen naturally benefit from 
their role as two of the leading breakbulk ports 
in Europe. The decision to hold the fair here is 
a logical consequence of our activities.”

The fair has generated large crowds in recent 
years. In 2016, over 7600 attended the stands 
of roughly 350 exhibitors at the Breakbulk in 
Antwerp. The managing director is “expecting 
to see roughly the same number of exhibitors 
and visitors in Bremen in 2018”

This is the first time that the fair will be held 
in Bremen. Qualified experts in breakbulk will 
attend the conference. 

The scope of development and maintenance 
has had a positive effect on jobs. The ports are 
significant local employers. This industry alone 

There is an endless project at the 
Bremerhaven site: the continual management 
of flood protection. Global warming will lead 
to a significant rise in the sea levels, and 
large sections of channels and dykes on the 
Bremerhaven coastline will be affected in 
the next few years. To combat this, the dyke 
near the port is being raised and substantially 
fortified. It will be widened by 8 metres between 
the crest and the foot, to a total of 42 metres. 
The cost (reaching a total of 3.7 million Euros) 
will be split between the federal government 
and the Federal Land of Bremen. 

Work began in summer 2016, but was 
temporarily suspended for storm tide season.

The Ports of Bremen pursed their ecological 
objectives throughout 2015/2016. The 
company kept the environment in mind whilst 
modernising their fleet of 20 vessels. The 
surveying vessel Seeadler was fitted with a 
new modern engine to reduce fuel. Seeadler’s 
batteries store surplus energy means it can 
cover short distances at the port without 
generating any emissions. 

Furthermore, the Bremenports fleet has 
started welcoming environmentally friendly 
barges, starting with the Liquified Natural Gas 
(LNG) hopper barge. The barge will be the 
first working vessel at a European port that is 
entirely powered with liquefied natural gas. It 
is currently being prepared for operation at a 
shipyard in the Netherlands.

Mr. Howe said:
“2016 was a busy and successful year of 

Bremenports. The work of our environment 
and landscape planning engineers enjoys an 
excellent international reputation.”

“There are simply not enough LNG-powered 
vessels yet. Nevertheless, Bremen and 
Bremerhaven are LNG-ready and if necessary, 
vessels can refuel from a truck at both ports 
without any problem.”

The managing director explained:
“A vessel’s emissions are assessed 

in accordance with the international 

In the last quarter of 2014, work on the new 
tracks began. In order to safely expand the 
network, obstructions were cleared, lines were 
laid and buildings were demolished.

 A preliminary geotechnical investigation 
proved that the site was made up of soft layers 
of peat. Consequently, the construction area 
had to be divided into several sections and pre-
loaded with large quantities of sand for several 
months before the work. 

Once enough sand had been placed, 
preparations for the superstructure began, 
using hardwood thresholds in the turnout 
area. Rails were mounted on concrete slabs in 
the track area.

Dew drainage was ensured by the 
installation of a drainage mat, which led the 
water to a seepage pipe.

120 masts have been built for the electrical 
overhead line. 

Mr. Howe said:
 “The expansion of railway facilities in the 

Kaiserhafen area, which was completed two 
years ago, has led to a first increase in the 
capacity of the harbour railway and is already 
proving its worth.”

 “The harbour will be home to a further 
ultra-modern eight-seater - rail infrastructure, 
which the location desperately needs if it wants 
to meet projected growth in the next decade.”

The new tracks will begin their operation on 
10 December 2017. This will cause a change to 
the DB Netz AG transport timetable.

“2016 was a busy and successful 
year of Bremenports.  

The work of our environment 
and landscape planning 

engineers enjoys an excellent 
international reputation”
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GOING UP
Doppler Lifts

in 2018

Doppler export their high-quality 
elevator products to more than 60 

countries worldwide. This year, they 
have announced new partnerships, new 

investments and a 2018 strategy. 
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G-100

G-300

G-500

Elements of higher technology.  

G-200

G-180

Gearless Alberto Sassi a complete range of machines able to fulfill the most various installa-
tion requirements from Homelift with 90 Nm torque to Highspeeds with 2200 Nm. 
Innovative design and aluminium casing granting perfect heat exchange and light structure. 
Gearless machines from G-100 up to G-400 are equipped with brake DF manufactured by 
Alberto Sassi. All machines have brakes complying to EN 81-20 Chapters 5.6.6 / 5.6.7.  

Please visit www.sassi.it for further information.

G-400

“In addition, the company has made a commitment to 
sell across the world: their presence covers Northern 
and Eastern Europe, the Balkans, Russia, Asia, Middle 

East and GCC Countries, Africa and Australia”

D oppler is one of the best-known 
lift brands in Europe. They are 
an export-oriented company 
who specialise in the design, 

development, manufacturing and distribution 
of high-quality lift solutions.

The company was established in the year 
2000. The headquarters are located in the 
industrial park of Polikastro, 50 km north of 
Thessaloniki in mainland Greece. The private 
industrial premises offer spacious production 
areas, which means that the lifts are made to 

the highest standards. The lifts are designed 
and made for clients in both residential and 
commercial domains. 

There is a wide range of Doppler products 
perfect for any type of building. The lifts are 
designed to cover shopping centres, offices, 
hotels, private residences, railway stations, 
subways, airport terminals and hospitals with 
excellent quality, safety, comfort and style. 
All lifts have met European accreditation and 
directives, and the Quality Assurance System 
complies with ISO 9001:2008. 
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GEARLESS la soluzione Sicor
Macchine studiate per applicazioni compatte, performanti, efficienti.

Gamma completa per offrire la corretta soluzione per ogni esigenza di impianto fino a 2.500kg in sospensione 2:1

GEARLESS the Sicor solution
machines designed for compact application, high-performance , efficient .

Full range to provide the correct solution for every installation need up to 2.500kg in roping 2:1

SICOR S.p.A.
Head Office and Production Centre

Viale Caproni 32 (Industrial Area) 
38068 Rovereto (TN) Italy
Ph.. +39 0464 484111 Fax 

+39 0464 484100
mail: info@sicor-spa.it
web: www.sicor-spa.it

SG-SGS series

• 24/7 technical support for the installation 
and maintenance of its products

• Specialized R&D department with 
the responsibility for the scientific 
organization and implementation of 
researches and new technologies

• Quality Assurance System complies with 
ISO 9001:2008

• Continuous Training to all partners/
clients

In addition, the company has made a 
commitment to sell across the world: their 
presence covers Northern and Eastern 
Europe, the Balkans, Russia, Asia, Middle 
East and GCC Countries, Africa and Australia. 
All sales adhere to strict quality control 
worldwide and all products follow the 
same precise guidelines. This guarantees a  
reliable range of products which are durable 
over time.

In addition to lifts, the company offers top 
of the range escalator innovations and modern 
parking systems. 

So, what has contributed towards Doppler’s 
accomplished profile? Their rising success has 
been underpinned by their:

• Integrated lift solutions and lift com-
ponents from design and final installation, 
to service and maintenance after sales

• Adjustments according to the needs and 
specific requirements of every customer

“The production of Doppler 
complete lift packages is still the 

primary target for the existing 
Sichuan Doppler Elevators and 

escalators premises”
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their clients in the MENA region. As one of the 
fastest growing global areas, the MENA region 
has an increased need for lifts, escalators and 
parking solutions, which Doppler are prepared 
to provide. The company will manage this goal 
by identifying emerging opportunities and 
acting upon them, reaching out to prospective 
clients to create new partnerships: a key part 
of their development strategy. 

In addition to the MENA region, Doppler has 
made plans and partnerships with their markets 

organization and partners. This, in turn, brand 
loyalty and increases satisfaction.

There are now more than 400 members 
working for Doppler, comprising designers, 
engineers, testers and marketing specialists. 

Like any global company, Doppler is 
looking at opportunities for future business. 
Traditionally, Doppler has performed well in 
Europe, making many solid partnerships with 
various European manufacturers. Now, in 2018, 
they are considering increasing activity with 

their products and eliminate mistakes. 
Additionally, they use industrial robots to 
manufacture products, which guarantees 
high precision and reliability throughout the 
manufacturing process. However, there is a 
great need for their high qualified technical 
personnel too. The technical crew ensure high 
quality of products and monitor after sale 
services. The team prides themselves on their 
excellent customer service, and the After Sales 
Service strengthens the bond between the 

All the elevation products are created using 
the best-known methods. The production 
line is automated, using automated CMC 
machines, and the company uses state of the 
art machinery on a constant flow of orders. 
This means the production line can combine 
standardisation with any special requirements 
to particular models or products, so there 
is great potential for specific customization. 
Doppler combines their manufacturing 
equipment with special software to process 
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is Sichuan Doppler elevators Co., Ltd.
Since then, Sichuan Doppler Elevator Co., 

Ltd. has become one of the largest subsidiaries 
of China Chuan Kai Industrial Group Co., 
Ltd. (CCK Group). The production of Doppler 
complete lift packages is still the primary target 
for the existing Sichuan Doppler Elevators and 
escalators premises. 

Overall, Doppler SA is the mother company 
of these subsets. It provides technical 
support to Sichuan DOPPLER Elevator Co. on 
a daily basis, not just for the improvement of 
existing products but also for the design and 
manufacture of new upcoming models. These 
are tailored to the Chinese market needs, 
particularly concerned with fitting lifts in high 
rise buildings. Currently, every integrated 
and customized lift solution is designed and 
produced in the headquarters in Greece. 

With a wide range of products, and a wide 
range of global partners to invest in them, 
Doppler lifts continue to do what they do best: 
go up.

in Asia. The company has recently announced 
a strategic partnership with CCK Group for 
the design and manufacture of elevators and 
escalators, which will serve the market of 
China primarily. After successful conferences 
at the Great Hall of People in Beijing, 2016, CCK 
Group and Doppler S.A. signed the MOU for 
the establishment of a Joint Venture based on 
the expertise and brand name of Doppler S.A.

The joint venture has been created by 
Sichuan Express Elevators and Escalators, a 
former Joint venture of CCK group and OTIS, 
which was established in 2004 to increase 
the production and installation of elevators/
escalators in Chinese markets. 

Upon the expiration of the agreement with 
Otis, CCK group considered entering into a 
new agreement with Doppler S.A instead of 
renewing the former arrangement. This is 
because the Doppler brand added valuable 
know-how to the business deal. Importantly, 
Doppler S.A. acquired shares and participation 
in the new company. The name of Joint Venture 

DOPPLER




